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DEMO REELS

Demo Reel defined – short for demonstration reel; a tool used in the video production, audio production, animation, graphics, news and performance industries to quickly and efficiently display one’s production or performance skills to a potential employer.

TARGET AUDIENCE BASICS

· Who will view your reel? News directors, producers, executive producers, production directors, directors, talent agents, talent scouts, production company owners. 
· The viewer of your reel is likely 1) very busy, 2) also has a job doing things other than looking at demo reels, and 3) has hundreds of demo reels in his or her office/email inbox.
· What do they want to see? Potential bosses want to see high quality, professional work – clean, neat, and mistake free.
· YOU are not the viewer’s priority – don’t take it personally. Be assertive in contacting the person and following up your submission. 
· What should your approach be?
· It is your job to make it easy for a potential boss to review your footage and to be impressed.  If you keep that in mind it will help guide your decision making about how you format and design your reel.
· It must be clear what is being presented and who did the work.  Provide some context in either the slate in front of each section of your demo reel and/or on an accompanying table of contents. 
· Target your demo reel to your projected job. Use only related footage.  If you want to film sports don’t use footage of a newscast (unless you have only a small amount of sports footage).  
Be careful with language. You are likely sending your reel to people who don’t know where Wilmington is and have never heard of UNCW – so err on the side of providing detail and context that they may not be aware of.  
· For example, give the full name of your clients and your courses as they may have no idea what “COM” is, or “COM 200”.  The formal title not only makes it clear, it adds weight to your project by identifying the entity you worked for.  

APPROACH, PHILOSOPHY, CONTENT*

Targeted. Your demo reel should be “targeted” to a specific job or job category. If you applying for a news videography or DP job with an independent production company, they don’t necessarily want to see your studio directing work. If you are applying for a studio directing job at a news station, they don’t necessarily want to see your field videography. Create two or three different reels for different types of jobs. 
Open strong.  The first thing you will present should keep them watching and the last thing is what they remember. 
· Show only your best work.
· Just like on your print resume everything must be speled correktly (Get it – misspelling makes you look stupid).  One error and your reel might get discarded without a look.  
· Update your demo reel every few months. Stay fresh and up to date with your latest work.
· Be very creative and don’t just stick to the normal shots - add your personality and style.
· Research - Watch other people's reels to get an idea of what's out there and what they will watch before or after your reel. Make sure your graphics fall within the TV safe area.  
· No headshot unless you’re seeking an on-camera position.   

Variety. Make sure your demo reel covers all aspects of shooting from camera angle, lighting, action shots etc.  If possible, include a variety of shooting techniques/scenarios:  
· INTERVIEWS.  Demonstrate that you can effectively shoot field and studio interviews, pre-planned and professionally lit as well as on-the-fly interviews (e.g., no extra lights, news style).  
· B-ROLL.  Be sure to include interesting and well-composed video of a variety of subjects, the more the better.  Include as many different types of shots as possible: XLS, LS, MS, CU, XCU (ECU). Include static as well as moving shots do demonstrate your ability to follow moving objects.  
· SPECIAL SHOTS.  If you have any unique footage or footage that demonstrates unique skills, highlight it in your portfolio: slider, underwater, crane/jib, Steadi-cam, action sports.
· *See below for position specific recommendations (e.g., producer, director, videographer, reporter, acting, voice). 

DISTRIBUTION

· Online distribution. Demo reels these days are most often shared via online streaming video sites such as YouTube or Vimeo. Either site is sufficient for hosting videos and each has certain requirements and limitations regarding the size and number of videos you may post. 
· Vimeo has a Demo Reel channel where you can place your reel. 
· YouTube is more widespread but Vimeo has a more professional look. 
· Videomaker’s demo reel tips video: https://www.youtube.com/watch?v=ZxVAP8MsQBg
·  DVDs or flash drives. It is a good idea to have copies of your reel on DVDs or small (4GB) flash drives. That way you can always have a few in your backpack or briefcase to hand to someone who might have a job for you.
· Consider having a business card made that has your contact information and website and/or demo reel URL on it. Give the card along with the flash drive. 
Have professionals review the reel before distributing it, get feedback toward making it better. 


REEL LENGTH, SLATES

· Keep the reel short, concise and efficient – most demos don’t run over 3-5 minutes.  Most reviewers make their decisions in the first 30 seconds to a minute (if not sooner), so use your best footage up front. 
· Keep clips short.  Do not linger on shots, keep the demo reel moving quickly. Only include long shots (over 10 seconds), if absolutely appropriate. (Do not speed the clips up, just the cuts, the edits.)
· In many cases your shots will range from 2-5 seconds. 
Slate key information. Slate the beginning of the tape with your name and permanent contact information.  (Acquire a permanent, non-UNCW email address if you don’t already have one.)
· Consider including a BRIEF including your specific skills (not required)– videography, field and/or studio lighting, audio, NLE (non-linear editing), Adobe Premiere, Final Cut Pro, DVD Studio Pro. 

· Section slates. Additional slates may be added to identify segments of your demo reel.  The nature of the slates will depend upon the organization of your tape.  If your tape is organized by:  
· SKILLS (videography, editing):  slate each section highlighting each skill.  
· PROJECTS (PSA, news story, documentary): slate each project section as needed.
· For example: For a PSA include: VIDEOGRAPHER, EDITOR, PET WASTE, FALL 2005, CLIENT: CITY OF WILMINGTON.  TRT :30     (Total run time – 30 seconds).   
· Documentary slate: DIRECTOR, VIDEOGRAPHER, EDITOR, SENIOR GOODBYE, 10 MINUTE DOCUMENTARY ABOUT UNCW SENIOR BASKETBALL PLAYERS, SPRING 2006.  INTRO SEGMENT - :45.  
· You should slate each sub-segment of longer projects with a simple slate indicating the content.
· Placing slates between segments of a longer project also make certain that the viewer knows you are moving to a “later” segment of the project.  Sometimes a “fade to black/fade up” is unclear – is it part of the show or a transition to a segment for the demo reel?
(Note from a professional.)  Most people don't have much black or slates in between pieces, people who watch your reel want to quickly get a "feel" of what you do, they don't care about what it is exactly, why or when it was made etc... (they can read that on your resume) 
Re. slates – find a balance and do what feels best for your style. 


DEMO REEL, RESUME

· Reflect demo contents on resume. Your demo tape contents should be reflected but not listed on your resume.  
· Include project-level demo-reel contents, not subsections of reel. 
· Substantial school projects and the duties are permissible; include short description of project and your duties. Include clients if appropriate.   
· Do not be afraid to insert substantial video projects as separate lines/sections of your resume, similar to job listings. Some of the projects you have worked on/are working on warrant details.   
· Avoid in-house abbreviations that external viewers may not understand (e.g., COM 480). 
· When in doubt, give ‘em what you’ve got, the best of what you’ve got. Hopefully, if you have taken appropriate coursework and completed an internship, you have a fair amount of content to draw upon for your reel. At a minimum, you must demonstrate potential. 
· You may have to create some new content to add to your existing content. (If you are reading this in the middle of your production curriculum, remember, always record more footage (b-roll) than you think you’ll need and use. 
· IF you create a DVD. Include an attractive cover and table of contents on the DVD cover.  (Like a resume it should be neat and professional with accurate spelling.)
· DVD cover may include your resume highlights.  
· Do NOT just handwrite your name on the back of the DVD in Sharpie. That’s unprofessional.

ETHICS

· Show YOUR work.  Show only work that YOU significantly participated in.  Just as a resume presents your experience in written form, the demo reel should only present work that you are directly responsible for.  
· Do not include other’s work UNLESS IT IS CLEARLY INDICATED that the footage is not yours.  
· This is appropriate for producers, writers and directors who want to include footage of projects they managed or worked on but did not necessarily shoot.  
· To display others’ work as yours is unethical and if discovered will likely lead to your immediate dismissal. 
· Group projects. If a team project is included on your reel, indicate your role on the project and be sure to properly credit your work. 
· Music. Using copyrighted music in a demo reel may offend a potential employer. It is better to either create music on your own or buy a piece of production music from a royalty free music site. Pond5 is a great place to start. [Aesthetic notes: choose energetic music and cut to the beat.]


*GUIDELINES FOR SPECIFIC JOB CATEGORIES

Videographers, Shooters, Photogs, DPs, Cinematographers (usually refers to film, not video) and Editors – You will need to demonstrate your ability to shoot (acquire - acquisition is an industry term for “gathering”) creative footage with excellent composition and depth, proper white balance, smooth camera moves, and exposure and quality audio.  

Editors – demonstrate your creativity and execution in editing. Most COM production students will be demonstrating both editing and videography.  
· Don’t forget that the viewer will be evaluating how your reel is edited and expects it to be clean and professional at the very least.  
· Include special or unique segments that you have edited: music videos, montages, or creative sequences.   Make sure your montages are very clean without too much confusion – that is, follow basic editing principles.  Does the editing support the message and style of the piece?    
Photography.  Consider including a photography segment to demonstrate versatility, creativity and quality shooting.  

Directors and Producers.  You will need to demonstrate your managerial, creative, organizational skills – your ability to translate a script into a finished project.
· Describe your directorial or producer roles in your resume.  These jobs aren’t always self-explanatory on your demo videotape. Make clear your involvement in a complex project.  Include short, concise descriptions in your demo reel slates.
· Include only short segments of long projects on your reel, not entire projects.  
· Consider displaying several short pieces of a longer project to demonstrate your ability and to give the viewer a feel for the completed piece. 
· Consider including written documents in your portfolio, such as: scripts, treatments, production plans, location scouts, interview summaries and/or tape logs.   All of these documents will demonstrate your attention to detail and your ability to get your ideas on paper.  You may never get to show them.  Then again you might and if you do you might really shine. 
· Consider including letters of support or of thanks from clients in your portfolio to demonstrate the effectiveness of the final project.  (Don’t be afraid to ask a satisfied client for such a letter.)
· Your managerial duties should be very clearly communicated in your resume. Provide details about your management (producing, directing) of the project to make it clear what you did to make the project a success. 

On-Camera Talent.  Managers hiring on-camera talent want to see you work in a variety of environments and will make a very quick judgment regarding your potential.  
News reporters
· Many talent demo reels include parts of several stories featuring YOU on camera.  If you do not have several stories/clips to draw from, it is reasonable that you go out and create several stand-up lead-ins or outros for stories strictly for inclusion in your demo reel. These stand-ups should be based on legitimate news stories, even though you may not have covered the entire story. Avoid sensational stories in this case and stick with simple, straightforward stories. Be sure to change clothes between shoots if you do this.  (It is better if you have more stories rather than “faking it.”)
· Some reporters break their demo reels into segments featuring stand-ups, voice-overs, studio reports and live shots. If you do not have all of this, simply put your stories on the reel. 
· Consider hitting the viewer with a quick montage of your stand-ups, then a compilation of your completed stories or parts of those stories. 
· Include writing and reporting samples in your portfolio.  
· Be ready to talk about your reporting and your love of news.  
· If you want to be an anchor, don’t tell anyone. Write it in your journal but don’t tell a potential news director. News directors don’t want anchors, they want reporters.  The only good anchors were good reporters once.  If you start as an anchor, chances are you will fail sooner than you wish.  
· If you think you want to go into news, you had better have a passion for it and you had better read the newspapers every day.  
· Some news directors have been known to quiz applicants about key city, state and national politicians and issues.  
· As with most things, you only get better at being on-camera talent by doing it.  So practice, borrow a camera and go shoot stories.  Then edit them and grade yourself.  
· One way to get your foot in the door is to take a job as a news producer – the person who “stacks” the newscast, organizes the stories, writes (or helps write) the intros and transitions and helps the director keep track of the newscast in the studio.   Stations are begging for producers and many producers go on to become reporters.

Other performers
· Include clips from the best of your performances relevant to your field of choice.  For stage acting and storytelling, it is not required that you have professional quality video of your performances.  That said, the higher the quality, the easier it will be for potential employers to evaluate your potential.  

Voice talent audio reels
· Demo reels for radio or voice-over talent follow similar guidelines as those for on-camera talent in terms of content, structure and length.  
· Include short samples your BEST work, especially featuring work that is relevant to the position you are seeking.  
· It is advisable to create a separate audio reel featuring your voice talent if the position you are seeking is audio only. 
· If you have the chance to work at a radio station, be sure to record an “air check” – a recording of your on-air shift.  Do NOT include the music in your air-check demo reel – include a short “ramp” of the beginning and end of the songs you mix but omit the bulk of the song.  Remember that the person listening to your reel wants to hear your voice, not some song you played at a radio station. 
· Consider creating a “movie” of your audio reel.  This is easy in video editing programs such as iMovie.  The idea would be to include a head-shot (photo), name and contact information as the sole video image while your audio reel plays in the background.  This makes it easy to upload the demo reel to YouTube as a movie.  The picture and contact information will reinforce that information to your potential employer. 


SUMMARY
Your demo reel represents you to a possible employer and is the first step to getting a foo in the door. You cannot be there to explain why the audio was bad or why the shot was overexposed – your work speaks for itself. Initially your demo reel is used to get you an interview. Therefore, the reel must be as clean, polished and mistake-free as possible. Have a friend review it for blatant errors (e.g., misspellings, flash frames) and correct them before sending the disk out.  Don’t be afraid to ask a professional to take a look at your reel to give you some advice.  Sometimes a rudimentary demo reel that demonstrates potential may be enough to get an interview so submit something, even if you don’t think it is “professional enough”. 
 

Glossary:
	TRT
	Total run time – the length of a given production.  A PSA may have a TRT of :30 (30 seconds) whereas your demo reel may have a TRT of 4:35 (4 minutes, 35 seconds). You may want to include a TRT indicator on your first slate. 

	Slate/billboard
	Text “slide” over black inserted into a demo reel that provides important verbal information. Use clean sans serif fonts and spell everything correctly.  Put all text in the title safe area on the screen.

	Leader
	Footage appearing before a program on a tape or DVD.  May include: slate, text, bars & tone, countdown, and or black.  Consider including on your leader: a slate/billboard with your name and contact information. 

	Trailer
	Footage appearing after a program on a tape or DVD.  May include black and text.  Consider including your name and contact information in your trailer to remind the viewer whose work they just watched. 



Related websites:
Ken Stone.com   	http://www.kenstone.net/fcp_homepage/demo_reel.html
Media College.com	http://www.mediacollege.com/employment/demo-reel.html
ReelsOnDemand   	http://www.reelsondemand.com/index2.html
The Scratch Post.com	http://www.thescratchpost.com/resources/reel.shtml
[bookmark: _GoBack]Vimeo.com		https://vimeo.com/
You Tube.com 		http://youtube.com
The Beat demo reel article:  http://www.premiumbeat.com/blog/top-20-tips-for-creating-a-successful-demo-reel/
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