Social Psychology Study Guide

Fall 2005 Test One

The test will consist of fifty multiple choice questions.  Most items will be application and synthesis questions.  When reading the textbook, be certain and note the definitions, figure captions, key points, and summaries of studies.  This material summarizes important materials in the text.  While most of the items will come from materials covered in class and reinforced by the book, up to six items will come from the textbook alone.  These items will all have been reviewed in the “key points” sections throughout the chapters.  Also study carefully the handouts of the overheads and your notes.  Please bring a small “scantron” bubble sheet with you to class.  They are available at the bookstore.  The Honor Code applies to this and all tests.  Students may not use notes or books and they may not exchange information among themselves during the administration of the test.  The test will be on Wednesday, September 28 will be a help session on Monday, September 26 from 5:00-5:50.  Come to room SB106 for the location.  The rescheduled date of the second test will be announced as soon as the UNCW administration determines what, if anything is going to be done about making up missed classes.
Definitions and Introduction

Be aware of the definition of social psychology with particular emphasis on why the term “scientific’ is included in the definition.  Know how social psychology is related to the “common sense” observations that are made in everyday life.  Be aware of some of the importance of the cognitive and situational emphasis in social psychology.  What are some of the trends in the current study of social psychology?  Be particularly aware of the increased emphasis on social neuroscience, the multicultural approach, and the role of implicit (non conscious automatic) processes in social behavior.  
Research Methods

Know why we study research methods for this course.  Know the advantages and disadvantages of the case study, correlational (non experimental quantitative research), and experimental methods of study design.  Be particularly aware of the concepts of demand characteristics, evaluation apprehension, and experimenter expectancy effects in laboratory experiments.  Be aware of “internal-external validity trade-off.”  Be able to pick out examples of studies that are high in either internal or external validity. Be aware of the advantages and problems of the use of self report measures.  Note that these measures contain a wide variety of types including questionnaires, surveys and interviews, knowledge tests, behavioral reports and checklists, symptom and health histories, mood scales, and psychological tests including personality scales.  Be aware of the pros and cons of the use of systematic observation.  Be aware of the ethical and scientific problems in the use of deception in experiments, and be aware of some of the ways that psychologists deal with this issue in making decisions about research design.  

Social Cognition and Impression Formation
Be aware of how the general principles of perception and cognition apply to understanding of social interactions.  Be aware of the concept of working memory and its limited capacity.  Note the importance o both controlled and automatic processing to social cognition and the tradeoffs necessary in the use of each type of processing.  How does social cognition relate to emotions?  Be able to define the concept of schemas and give some examples of critical schemas.  How do schemas help and hinder us in processing social information, and how do we handle information that is inconsistent with our schemas?  Know about some of the important cognitive shortcuts especially the representativeness and availability heuristics.  Be aware of the concept of priming and why it is important in social cognition.  Note common cognitive biases such as the negativity bias and the optimistic bias.  Be aware of the concept of “counterfactual” thinking” and how it applies to regret.  Know that thought suppression can result in a “rebound effect.”   Know that Kelley’s attribution theory emphasizes consensus, consistency, and distinctiveness of behavior in making attributions about dispositional and situational factors in behavior.  (Dispositional has low consensus, low distinctiveness, and high consistency while situational attributions are when behavior is high on each dimension.)  Jones and Davis emphasized the importance of freedom of choice and low social desirability in making internal attributions.  How do the fundamental attribution error and defensive attribution relate to attributions of internal and external causes of behavior in the self and others?  Are there differences in the ways that depressive and non-depressive people make defensive attributions?  How do the dimensions of internal/external, stable/unstable, specific/global, and controllable-uncontrollable affect attributions in areas such as achievement motivation, marital happiness, self handicapping, and leader’s response to followers, self handicapping, and depressive cognitions?  How does Schachter’s two factor theory help explain labeling of emotions in ambiguous situations?  Be able to describe mood dependent and mood congruent memories.  How do our initial impressions of people influence self fulfilling prophecies?  How is Asch’s early work on central traits illustrated by the pseudo-patient studies?  Modern studies emphasize seeking information about traits, values, and performance and note the bias towards attending to negative information. How are these factors important in explaining why we are quick to form initial impressions of others?  How do politicians seek to manage impressions? What are the major channels of non verbal communication and how do we use this information in detecting deception?
Attitudes, Attitude Change, and Dissonance Theory
Know the traditional and modern definitions of the concept of attitudes and be aware of the functions of attitudes. Be aware of the dimensions of attitudes especially the role of ambivalence and extremity in the strength of an attitude?  How can attitudes be inherited?   Be particularly aware of how attitudes function as schemas.  Know some of the conceptual links between attitudes and behavior and understand how the theories of reasoned action/planned behavior explain the strength of this link.  Know what a Likert scale is.  How does attitude to behavior process theory explain the relationship between attitudes and behavior for attitudes that are automatically (non consciously) processed?  Know the steps in the attitude change process particularly in terms of selective exposure and rejecting the communicator.  Note that a failure at any single step can stop the whole process.  With all of these problems in the attitude change process, why do people spend so much money on advertising?  What are some of the major findings using the Yale approach?  Be aware of how the central versus peripheral processing model explain some of the important aspects of attitude changes.  What are some of the factors that increase resistance to persuasion?  How do the Implicit Association Test and the Evaluative Priming Technique allow us to measure implicit attitudes?  Know the basic principles of Festinger’s dissonance theory and how it explains the “insufficient justification effect.”   Note the limits of this effect and the applications of dissonance theory to such processes as post-decision dissonance, the severity of initiation effect, a and counter-attitudinal role playing.  
