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PAR 315 Media Ethics      Spring 2012
MEDIA ETHICS ISSUE PAPER
Due Wednesday April 25
For this paper you will choose an ethical issue for the media (print and/or broadcast journalism, advertising, public relations, or the entertainment media) and write a 7-10 page paper on that issue.  Your paper should be typed and double spaced. You will need to do some research for background and to understand various positions on the issue you have chosen.  You may use books or academic journal articles as sources.  Please consult at least three different sources for your research (other than our text).  Information on sources and citations follows below.

In your paper you will do the following:

1. Introduce the ethical issue you have chosen to write about, including enough context and background information from your sources to explain the issue and indicate why it is an important ethical issue for the media.

2.   Also from your sources, explain two different positions taken by media experts

      and/or media ethicists in response to this ethical issue.

3. Analyze the ethical issue in question using Kant’s Principle of Humanity (asking how persons are being treated), Mill’s Principle of Utility (comparing good and bad consequences), and Ross’s prima facie duties (include the conflicting  prima facie duties and what you think is the media professional’s actual duty).

4. Employ ethical concepts from the chapter in our text that is most relevant to your media ethics issue to analyze this issue. (For example, news values, conflicting loyalties,  privacy law, right to know, need to know, want to know, ethical coverage of campaigns and politics, media economics, photo and video journalism, entertainment.)

5.  Explain your own opinion on this ethical issue and be sure to include your 

reasons.

SOURCES
Our library has some media ethics books, as well as books on communications and on journalism and the press that may contain sections, articles, or chapters on ethical issues.  The communications section that has some ethics books is located at P 92 – P 94.  The section on journalism and the press that has some ethics books is located at PN 4712 – PN 5648.  Don’t look just in these areas, but these are places I have seen media ethics materials.

Some of the journals that we have in our library (or have access to) that may include articles on media ethics are: 

Advertising Age
American Journalism Review  
Business and Professional Ethics Journal

Columbia Journalism Review

Communication Education


 Journal of Mass Media Ethics


 Public Relations Review
 Using Randall Library’s databases, you can get references to appropriate articles, including abstracts and, in some cases, the full text of the article.  The best database available through our library for full text articles on the media is: Communication and Mass Media Complete.  You should also look at LexisNexis Academic Universe and ScienceDirect
 If you can only get an abstract and you think the article looks useful, you can get the full text through Interlibrary Loan. You can also get books this way.  Just be sure to start looking for sources early enough to leave time for this process.

CITATIONS

Please cite information from your sources in the following way:

1. In the body of your paper after the information. (Author’s last name, page number/s)
AND

2. A sources page at the end of your paper should include all of your sources:

Author’s Name, Book Title (Publication City: Publishing Company, Date).

Author’s Name, “Article Title,” Journal Title   (Volume, Number, Date), page numbers.
Please arrange your sources in alphabetical order by author’s last name.

