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Introduction

●
O

nline interactions are a form
 of hum

an com
m

unication
●

Social m
edia profiles encom

pass personal inform
ation

○
G

ender, Age, College, Friends List, etc.

●
The purpose of this study is to investigate the influence of gender and 
m

utual friendship on the likelihood to accept a  friend request and the 
likelihood to interact w

ith Facebook users. 



 G
ender differences in privacy tendencies 

on social netw
ork sites: A m

eta-analysis. 

●
Researcher Sigal Tifferet (2019) review

ed 37 independent studies to 
distinguish gender differences in privacy behaviors on social m

edia.
●

Behaviors that w
ere assessed: photo tagging, inform

ation disclosure, and 
use of privacy settings.

●
Results: Even though gender differences w

ere sm
all, fem

ales displayed m
ore 

privacy behaviors than m
ales.

●
M

ore of a gender difference w
as found in the behaviors such as untagging 

photos and activating privacy settings. 
●

A sm
aller difference betw

een genders w
as found for privacy concerns and 

disclosure of inform
ation.



“D
on’t be dum

b—
that’s the rule I try to live by”: A

 closer 
look at older teens’ online privacy and safety attitudes 
●

Agosto & Abbas (2017)
●

98  high school seniors participated in a questionnaire that m
easured their basic 

dem
ographic inform

ation and usage of the follow
ing m

aterials:
○

O
w

nership of a laptop or desktop
○

H
om

e internet access
○

O
w

nership of cell phone 
○

W
eekly frequence of social m

edia engagem
ent

●
Several  focus group w

ere then ran to facilitate a discussion regarding teen attitudes 
on internet safety

●
The findings of the study suggested that older teens tend to be w

orried w
ith a breach 

in online privacy, w
hile sim

ultaneously feeling pressure to share inform
ation w

ith 
friends

●
Lim

itations: data collected reflects one point in tim
e/em

otion and m
ay vary across 

tim
e, the effects of groupthink, participant ages,  inability to facilitate follow

 up 
questions 



W
hy m

en and w
om

en continue to use social netw
orking 

sites: The role of gender differences.

●
Krasnova, Veltri, Eling, & Buxm

ann (2017).
●

488 social netw
orking users w

ere surveyed. 
●

The gender differences in social netw
orking sites (SN

S) based on user 
participation and w

hat they get out of the use of SN
S w

ere studied. 
●

Results: fem
ale users stay on SN

S to stay in contact w
ith friends or fam

ily. M
ale 

users stay on SN
S to have larger access to general inform

ation and social 
connections. Both users use SN

S for their “ability to self-enhance” (Krasnova et 
al., 2017). 

●
Lim

itations: the researchers only used one SN
S, Facebook, w

hich they stated 
m

ay have an effect on how
 people responded. 



W
ith w

hom
 do you feel m

ost intim
ate?: Exploring the 

quality of Facebook friendships in relation to 
sim

ilarities and interaction behaviors
●

W
ee & Lee (2017)

●
75 total Facebook users participated; only 36 participants’ data w

ere com
plete 

for analysis
●

Utilized tw
o procedures: a survey and data craw

ling
○

Survey asked questions regarding intim
acy w

ith  27 real friends and 3 fake friends 
○

Data craw
l included all activity such as friend list, m

essages, photos, etc. 

●
M

easured by Sim
ilarity, Interaction, and Intim

acy
○

M
ost com

m
on form

s of interaction w
ere likes and com

m
ents

○
M

essaging w
as the m

ost frequent interaction

●
N

o correlation found betw
een sim

ilarity and intim
acy 

○
G

raduate school and m
utual friends w

ere significant but had low
 correlations to intim

acy 
○

Com
m

ents from
 friends to participants show

ed significance to intim
acy, but not vice versa

○
M

essaging from
 friends to participants w

as significantly correlated to intim
acy 



Introduction (cont’d)

●
H

ypotheses
○

1) Participants are m
ore than likely to accept a fem

ale request than m
ale requests or 

participants are m
ore than likely to accept a request that have m

utual friends.
○

2) Profiles w
ith m

utual friends to have higher interaction than w
ith profiles w

ith no m
utual 

friends
○

3)There w
ill be no interaction betw

een m
utual friends and gender.

●
Design

○
2x2 Factorial design

●
Data analysis

○
2x2 Factorial AN

O
VA



M
ethods: Participants

●
60 participants, 32 m

ales and 28 fem
ales

●
College students aged 18-24 (M

=  20.45±1.55)
●

Sam
ple of convenience (classm

ates, friends, fam
ily)



M
ethods: M

aterials

●
Each of the 60 participants w

ere given a single piece of paper at random
. 

●
Each paper had a description of one out of four possible scenarios follow

ed by tw
o 

questions. For exam
ple, one scenario listed w

as:
○

You are scrolling through Facebook and see a profile in a friend request from
 som

eone nam
ed Catherine. 

Their profile is generally new
 so they do not have a profile picture yet. As you check out their profile, you see 

they are attending the sam
e university as you. You notice that their tw

entieth birthday w
as recently and they 

post/share pretty frequently. They have no m
utual friends w

ith you.

●
The first question participants had to answ

er w
as “H

ow
 likely are you to accept this 

friend request?”
●

The second and final question given w
as “H

ow
 likely are you to interact (i.e. like, 

com
m

ent, share, m
essage) w

ith this person?”
●

Participants responded to both questions using a 4-point Likert scale (1= “Definitely 
N

ot” to 4= “Definitely W
ill”)



M
ethods: Procedure

●
2x2 betw

een subjects factorial design
●

Each 4 varying scenarios used 3 tim
es for each experim

enter. 
●

Independent variables: gender (Catherine vs. M
att) and m

utual friends (none 
vs. 7-8)

●
Dependent variable: the participant’s likelihood to accept the request. 

○
O

perant definition: M
easured on a Likert Scale rating 1 (definitely not) to 4 (definitely w

ill)

●
Each participant m

ust have been 18 years of age at the tim
e the experim

ent 
w

as conducted. 



R
esults: Q

uestion 1

●
Average Answ

er lied betw
een “Probably N

ot” and “Probably W
ill”. (2.12

±0.72)
●

Average answ
er w

as greater for m
ales than fem

ales. (2.17±0.75 and 2.07
±0.69 respectively) 

●
Average answ

er w
as greater for 7-8 m

utual friends as com
pared to none. 

(2.37±0.56 and 1.87±0..78 respectively)
●

M
ain effect for # of m

utual friends w
as found to be significant. F(1,60)=8.00, 

p<0.006
●

M
ain effect for gender and the interaction w

ere both insignificant



R
esults: Q

uestion 2

●
Average answ

er w
as betw

een “Definitely N
ot” and “Probably N

ot”. (1.40
±0.53)

●
Average answ

er for m
ales w

as greater than fem
ales. (1.43±0.5 and 1.37

±0.56 respectively)
●

Average answ
er w

as greater for 7-8 m
utual friends as com

pared to none. 
(1.50±0.57 and 1.30±0.47 respectively)

●
M

ain effect for gender and # of m
utual friends, as w

ell as the interaction, 
w

ere all found to be insignificant



N
o m

utual 
friends

7-8 m
utual 

friends

P
rofile gender

n          M
 (S

D
)

n          M
 (S

D
)

m
ale

15       1.93 (.88)
15       2.40 (.51)

fem
ale

15       1.80 (.68)
15       2.33 (.62)

Table 1 

Likelihood of accepting the request of the target profile



Table 2

Likelihood of interacting w
ith the target profile

N
o m

utual friends 
7-8 m

utual 
friends 

P
rofile gender

n                   M
 (SD

)
n              M

 (SD
)

m
ale

15          1.40 (.51)
15      1.47 (.52)

fem
ale

15          1.20 (.14)
15      1.53 (.64)



D
iscussion

W
e found that people w

ill be significantly m
ore likely to accept a friend request 

w
hen the profile has 7-8 m

utual friends w
ith the person as com

pared to no 
m

utual friends. The findings also show
 that there is no significant relationship 

betw
een the tw

o variables and actually interacting w
ith the profile. Future 

research and replications could possibly see significance for this interaction. 
Krasanova et. al. also saw

 that the use of Facebook as the only social m
edia site 

used in the research acted as a lim
itation to external validity.



Lim
itations and Future R

esearch

●
Age G

roup
○

Future Research - expanded to m
ore than just the college dem

ographic 

●
Social N

etw
orking Site

○
Future Research - include m

ore social netw
orks than just Facebook

●
N

um
ber of Participants

○
Future Research - include m

ore participants to increase pow
er 

●
Profile Picture

○
Future Research - presence of profile picture attached to scenario

●
Q

uestions
○

Future Research - include questions such as w
hy they accepted the friend request
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