PROPOSAL PRESENTATION

I. Introduction

A. Introduce topic

1. Focus on communication

2. Focus on interpersonal relationships

B. Propose a framework for understanding the topic

1. Use an interpersonal communication theory

2. Use an interpersonal communication principle

C. Propose a rationale for studying the topic

1. Discuss theoretical rationale (i.e., corrects flaws in past research or fills a research gap)

2. Discuss practical rationale (i.e., helps maintain or promote healthy relationships and/or understand unhealthy relationships)

D. State the purpose of the study (i.e., thesis statement)

II. Literature Review

A. Identify your variables (i.e., your interpersonal communication related topic and a behavior or trait related to it)

1. Provide operational definitions–discuss variables in terms of how they can be measured (note past research)

2. Justify selection of variables

3. Justify operational definitions

B. Discuss relevant research

1. Include research on how interpersonal communication theory/principle works

2. Include research on how variables (should) work together

C. Propose research questions and/or hypotheses

1. REMEMBER–You must craft your research questions and/or hypotheses in terms of your interpersonal communication variables.

III. Methods

A. Describe your sample

1. What population will your sample come from?  Why?

2. How many participants will you select?  Why?

3. How will you recruit your participants?  Why?

B. Discuss your measures

1. Will you use a survey, experiment, or interview approach?  Why?

2. If survey approach, describe and justify the questionnaire(s) chosen.  Offer a sample of the questions asked.

3. If interview approach, describe and justify the types of questions asked.  Offer a sample of the questions asked.

4. Describe in detail how you plan to administer your questionnaires or conduct your interviews or experiment.

C. Discuss a method of analysis

1. REMEMBER–This part must be related to your operational definitions.

2. Describe how you plan to code your interviews (i.e., what themes are you looking for?)

3. Describe how you plan to score your questionnaires (i.e., high/low score means what?)

D. Discuss what you expect to find

1. REMEMBER–This part must be related to your research questions and/or hypotheses

2. If an interview, do you expect to find more of X themes than Y themes because of the relationship between variable A and variable B?

3. If a questionnaire, do higher scores on X questionnaire indicate that a relationship exists between variable A and variable B?

IV. Conclusion

You may conclude with “It is hoped that this research will add to the body of knowledge on fill in topic here.”

NEGATIVITY IN INTERPERSONAL COMMUNICATION

GLS 592-003
RESEARCH PROPOSAL
One of the major requirements for this class is to propose a strategy for investigating a phenomenon relevant to interpersonal communication.  Therefore, you will need to prepare a research proposal in which you analyze variables that you select according to an interpersonal communication theory or principle.  The proposal must be 10-15 pages long and meet many of the same requirements as an ENG 102 research paper.  Meeting these requirements will account for 10% of your grade and are as follows:

· 
it must be double-spaced and typewritten

· 
it must contain a clear purpose statement and be well organized

· 
it should be grammatically correct and checked for proper spelling

· 
it should contain MLA or APA style referencing of sources within the text of the paper and a bibliography

In addition to the above requirements, your proposal will be graded on the following three elements.


40% of your grade will be based on your ability to conceptualize your proposal.  This section should include a presentation of your topic, the purpose of your proposal, a research rationale, a literature review, and hypotheses and/or research questions (i.e., I.-II.).  Therefore, you should explain in some detail your variables of interest, operational definitions, and theoretical/conceptual framework and how they are supposed to relate to one another according to published research on it.  It is anticipated that the bulk of your sources will be referenced in this section.  Although there is no upper limit on the number of sources that you may use, you must consult at least ten sources.


40% of your grade will be based on your ability to design a feasible strategy for analyzing your data.  This is the “Methods” section of your proposal (III.).  Here you should describe in some detail what population you will sample, what instrumentation (i.e., assessment tools) you will use, your data collection procedure, and which statistics or coding scheme will be most appropriate for your study.  A reference or two may be included in this section as well, but excerpts from your questionnaires and/or protocols would be more helpful.


10% of your grade will be based on your ability to justify your research decisions.  Throughout your paper, you should explain why you made certain choices.  For instance, you should provide justification for studying your topic and variables of interest and selecting the sample, assessment tool(s), and procedures.  Doing so demonstrates that you have thought carefully about the relationships between and among the elements in your study and how those relationships contribute to the body of knowledge in the area of interpersonal communication.

THE COMPLETED RESEARCH PAPER IS DUE ON OR BEFORE MAY 4, 2012.   
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RESEARCH TIPS

In doing the research proposal for this interpersonal communication course, you may want to consider the following guidelines and answer some of the following questions.

Guidelines to follow before you write:

· Read through your notes to familiarize yourself will the interpersonal communication theories, principles, and dilemmas discussed over the course of the semester.

· Read through the ASK DR. K comments generated by your classmates for ways of framing your proposals. 

· Consult your textbook and your classmates’ abstracts for research material on your chosen topic.

· For additional research material, browse the following journals:



Human Communication Research



Communication Monographs



Western Journal of Communication



Southern Journal of Communication



Sex Roles



Journal of Social and Personal Relations



Journal of Personality and Social Psychology

Questions to answer when you write:

· What is the purpose of your paper?

· What theoretical or practical benefits may be derived from your study (i.e., provide a research rationale)?

· What is your interpersonal communication theory/principle about?  

· What are the important factors or variables that are related to your interpersonal communication theory/principle?

· How have other researchers studied your interpersonal communication theory/principle?  What factors or variables did they think were important?  What were the major conclusions from their studies?

· What are your hypotheses and/or research questions?

· What will your data look like?  Questionnaire data or interviews? Accounts described in a journal or some electronic database (i.e., email, IM, or message board)?

· What population do you plan to sample (students, adults in Wilmington community, existing or original texts, individuals, or couples)?  Why?  How many do you need?

· How specifically do you plan to acquire your data (i.e., what is your research procedure)?  Volunteers or an available sample?  Do you plan on doing some sort of experiment?

· What assessment tools will you use?  Why?  Include sample items.

· What statistics or coding scheme will you use?  Why?  Will you set alpha at .05 or .01?  Why?

· Do you anticipate any limitations in your research design?

REMEMBER

Your grade depends on how correctly you follow standard research procedures and how insightful you can be while applying communication theory and past research.  Thus, you MUST make an effort to demonstrate that you can select a workable topic to study, generate and operationalize variables of interest, apply communication theory and past research, design feasible strategy for testing your proposed relationships, and justify your choices.

