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Demo Reels
Demo Reel – short for demonstration reel; a tool used in the video production industry to quickly and efficiently display one’s video production or on-camera skills to a potential employer.

Fundamental rules of demo reels:
Remember your Target Audience   

· Keep in mind that the viewer is likely 1) very busy, 2) also has a job doing things other than looking at demo reels, and 3) has hundreds of demo reels in his or her office.

· Also remember that you are not the viewer’s priority.  Resolve yourself to this fact then be assertive in contacting the person and following up your submission. 

· It is your job to make it easy for a potential boss to review your footage and to be impressed.  If you keep that in mind it will help guide your decision making about how you format and design your reel.

· You may be sending your reel to people who don’t know where Wilmington is and have never heard of UNCW – so err on the side of providing detail and context that they may not be aware of.  For example, use the formal name “City of Wilmington Stormwater Services” to make it absolutely clear for whom you did the PSA.  The formal title not only makes it clear, it adds weight to your project by identifying the government entity you worked for.  

· Potential bosses want to see high quality, professional work – clean, neat, and mistake free.

Approach, Length & Technical Elements

· Show only your best work.

· Keep it short, concise and efficient – most demos don’t run over 3-5 minutes.  Most reviewers make their decisions in the first 30 seconds to a minute (if not sooner).  

· Just like on your print resume everything must be spelled correctly.  One error and you might get tossed without a look.  

· Make sure your graphics fall within the TV safe area.  If your titles bleed off the screen, it looks very bad to your potential boss. 

· For production jobs, do not include a picture (of you).  

· Slate the beginning of the tape with your name and contact information.*  Consider including your specific skills – digital videography, field and/or studio lighting, audio, NLE (non-linear editing), Final Cut Pro, DVD Studio Pro.  If this tape is to serve you for a search that may last a few months, consider adding your graduation date (May 2006) and your major.  You  may list a concentration or emphasis area but be truthful and realize that the concentration is NOT listed on your transcript or your diploma.  *If you do not have the means to easily change the titles on your reel (e.g., you don’t own your own system), consider omitting contact information that may change (address, land line phone number).  If you have permanent contact info (cell phone, non-school email), include it.

· Additional slates should be added to identify segments of your demo reel.  The nature of the slates will depend upon the organization of your tape.  If your tape is organized by:  

· Skills (videography, editing), then slate each section highlighting each skill.  

· Projects (PSA, news story, documentary), then slate each project section as needed.

· For example: PSA Slate – Videographer, editor, Pet Waste, Fall 2005, Client: City of Wilmington Stormwater Services.  TRT  :30     (Total run time – 30 seconds).   

· Documentary slate: Director, videographer, editor, Senior Goodbye, 10 minute documentary about UNCW senior basketball players, Spring 2006.  Intro segment - :45.  

· You should slate each sub-segment of longer projects with a simple slate indicating the content.

· Slates between segments of a longer project also make certain that the viewer knows you are moving to a “later” segment of the project.  Sometimes a “fade to black/fade up” is unclear – is it part of the show or a transition to a segment for the demo reel?

· Your demo tape contents should be reflected on your resume.  

· Your resume shouldn’t list the segments on your demo reel, but the responsibilities that you demonstrate on the tape should be listed and described on the resume.  

· Consider listing specific school projects and the duties you performed.  Include clients if appropriate.  If you completed a substantial project (documentary, PSA) include a description of the project AND of your involvement. 

· Do not be afraid to include substantial video projects as separate lines/sections of your resume, similar to job listings.  Some of the projects you have worked on/are working on warrant details.   

· Referring to your resume and your table of contents, remember that no one outside of our department knows what COM 380, 480 or 340 means.  Use course names and specifically list appropriate projects.

· Your work with the PSA projects last semester qualifies as “collaborative” in that you worked with another class to complete it.  It also qualifies as “service learning” as you ventured into the community to help a non-profit group improve their public image and affect change in a target audience. 

· When in doubt, give ‘em what you’ve got.  Hopefully, if you have taken appropriate coursework and completed an internship, you have a fair amount of content to draw upon for your reel.  If not, you may have to create some new content to add to your existing content.

· If you don’t have plenty of footage from which to choose, give the station or production house your best work.  Show that you have potential if not direct experience.  

Ethics

· Show only work that YOU did.  Just as a resume presents your experience in written form, the demo reel should only present work that you are directly responsible for.  Do not include other’s work unless it is clearly indicated that the footage is not yours.  This is appropriate for producers, writers and directors who want to include footage of projects they managed or worked on but did not necessarily shoot.  To display others’ work as yours is unethical and if discovered will likely lead to your immediate dismissal.  

· If a team project is included on your reel, indicate your role on the project and be sure to properly credit your work.  (In other words, even with a group project, don’t take credit for the videography that isn’t yours.)

· Choosing to use copyrighted music might be okay, it might raise a red flag for some companies.   I recommend using copyright free music.  We have it, you should probably use it.  

Videographers, Shooters, Photogs, DPs, Cinematographers (usually refers to film, not video) and Editors – you will need to demonstrate your ability to shoot (acquire - acquisition is an industry term for “gathering”) creative footage with excellent composition and depth, proper white balance and exposure and quality audio.  Editors, same thing goes for you – demonstrate your creativity and execution in editing.  Most of you will be demonstrating both editing and videography.  Don’t forget that the viewer will be evaluating how your reel is edited and expects it to be clean and professional at the very least.  

If possible, include a variety of shooting techniques/scenarios:  

· Interviews.  Demonstrate that you can effectively shoot field and studio interviews, pre-planned and professionally lit as well as on-the-fly interviews (e.g., no extra lights, news style).  

· B-roll.  Be sure to include interesting and well-composed video of a variety of subjects, the more the better.  

· Include as many different types of shots as possible: XLS, LS, MS, CU, XCU (ECU)

· Include static as well as moving shots do demonstrate your ability to follow moving objects.  

· Special shots.  If you have any unique footage or footage that demonstrates unique skills, highlight it in your portfolio: underwater, crane/jib, Steadi-cam, action sports. 

· Editors – include special or unique segments that you have edited: music videos, montages, or creative sequences.  

· Narrative sequences – for news jobs, consider omitting these or putting them at the end of your reel.  For editors, a completed narrative sequence can demonstrate effective continuity editing and storytelling.  (If it is one of your better pieces, include it.)

Directors and Producers.  You will need to demonstrate your managerial, creative, organizational skills – your ability to translate a script into a finished project.

· You will need to describe your directorial or producer roles in your resume.  These jobs aren’t always self-explanatory on your demo videotape. (That is, you need to make clear your involvement in a complex documentary.)  You can include short, concise descriptions in your demo reel slates.

· Include only short segments of long projects on your reel, not entire projects.  

· Consider displaying several short pieces of a longer project to demonstrate your ability and to give the viewer a feel for the completed piece. 

· Consider including written documents in your portfolio, such as: scripts, treatments, production plans, location scouts, interview summaries and/or tape logs.   All of these documents will demonstrate your attention to detail and your ability to get your ideas on paper.  You may never get to show them.  Then again you might and if you do you might really shine. 

· Consider including letters of support or of thanks from clients in your portfolio to demonstrate the effectiveness of the final project.  (Don’t be afraid to ask a satisfied client for such a letter.)

· Your managerial duties should be very clearly communicated in your resume.  Provide details about your management (producing, directing) of the project to make it clear what you did to make the project a success. 

On-Camera Talent.  Managers hiring on-camera talent want to see you work in a variety of environments and will make a very quick judgment regarding your potential.  

· Many talent demo reels include parts of several stories featuring YOU on camera.  If you do not have several stories to draw from, it is reasonable that you go out and create several stand-up lead-ins or outros for stories strictly for inclusion in your demo reel.  These stand-ups should be based on legitimate news stories, even though you may not have covered the entire story.  Avoid sensational stories in this case and stick with simple, straightforward stories.  Be sure to change clothes between shoots if you do this.  (It is better if you have more stories rather than “faking it.”)

· Some reporters break their demo reels into segments featuring stand-ups, voice-overs, studio reports and live shots.  If you do not have all of this, simply put your stories on the reel. 

· Consider hitting the viewer with a quick montage of your stand-ups, then a compilation of your completed stories. 

· Include writing and reporting samples in your portfolio.  

· Be ready to talk about your reporting and your love of news.  If you want to be an anchor, don’t tell anyone.  News directors don’t want anchors they want reporters.  The only good anchors were good reporters once.  If you start as an anchor, chances are you will fail sooner than you wish.  

· If you think you want to go into news, you had better have a passion for it and you had better read the papers every day.  Some news directors have been known to quiz applicants about key city, state and national politicians and issues.  

· As with most things, you only get better at being on-camera talent by doing it.  So practice, borrow a camera and go shoot stories.  Then edit them and grade yourself.  

· One way to get your foot in the door is to take a job as a news producer – the person who “stacks” the newscast, organizes the stories, writes (or helps write) the intros and transitions and helps the director keep track of the newscast in the studio.   Stations are begging for producers and many producers go on to become reporters.

Demo Reel Format

· The standard for the television industry is still VHS tape (believe it or not).  VHS is the most convenient for most people to view (e.g., news directors, chief videographers).  Most production houses, stations and agencies have VHS decks around and can easily watch your tape.  Granted most also have DVD players on their computers, but some do not. 

· DVD use is on the rise, however, and may be the preferred format for some jobs.  

· If the format is not listed in the job announcement, call and ask.  If you can’t get an answer, consider sending both.  

· Consider including a neatly printed Table of Contents (on card stock) for the viewer to refer to while they watch the tape.  That way they’ll know what is coming up on your tape.  In addition to providing a simple list of the contents of your tape, this document could briefly reiterate your qualifications.

· Computer printed labels suggest professionalism.  Hastily penned and sloppy labels suggest carelessness and a lack of concern. 

· While VHS is still the standard, I think it that this is changing and the DVD could be the dominant format within the year…things are changing quickly.  If you create a DVD reel, and you probably should, consider the following:

· You can design the DVD to automatically run your “stock demo reel” (3-5 minutes) as soon as it is inserted into the DVD player, then hold on your main menu.  That main menu must have the option of running your “demo reel” again.  BUT, the nice thing about the DVD format is that it also enables you to provide full versions of your projects on the main menu.  

· A second option is to have the menu appear first with your “demo reel” sequence listed first on the menu.  Other items may be listed below it. 

· A third option is to only include your “stock demo reel” and design the disk to play on insertion with no other menu options.  

· In most cases, stock DVD backgrounds and formats are okay because in most cases you aren’t applying for a DVD authoring job, you are applying for a more standard on-camera or production job.   Consider making a custom background anyway.  

· If you are applying for a graphics intensive or DVD authoring position, you should customize your menus.  

Summary

Your demo reel represents you to a possible employer.  You cannot be there to explain why the audio was bad or why the shot was overexposed – your work speaks for itself.  Therefore, the reel must be as clean, polished and mistake-free as possible.  Have a friend review it for blatant errors (e.g., misspellings, flash frames) and correct them before sending the disk out.  Make enough copies to send out to a multitude of potential employers.  Always carry a few with you in your purse, backpack or briefcase.   If you own a Mac you can burn a “disk image” of your DVD onto your computer for faster burning when you get ready to burn many DVDs.   Burning several VHS tapes is pretty cheap to do at such places as Carolina Video Edit Center (near Priddy Boys).   Don’t be afraid to ask a professional to take a look at your reel to give you some advice.   Sometimes a rudimentary demo reel that demonstrates potential may be enough to get an interview so submit something, even if it isn’t “professional enough”.   Finally, some folks are posting their demo reel on-line at places like You Tube.  
Related websites:

Ken Stone.com   
http://www.kenstone.net/fcp_homepage/demo_reel.html

Media College.com
http://www.mediacollege.com/employment/demo-reel.html
ReelsOnDemand   
http://www.reelsondemand.com/index2.html

The Scratch Post.com
http://www.thescratchpost.com/resources/reel.shtml

You Tube.com 

http://youtube.com

Resumes for Production Students

Resumes for production jobs generally serve the same purpose and look similar to resumes for conventional jobs although the information included on the resume may be a bit different and may be organized a bit differently.  

Education

If you are just completing college your education will certainly be prominently featured on the resume.  In most cases your education should be listed at the top, as with non-production resumes.  However, this is not a hard and fast rule.  Your higher education experience (i.e., school, degree, graduation date, GPA if above 3.0, academic awards) may be listed below your production experience if your production experience is substantial.  Also, you may indicate Media Production or Television Production as an area of emphasis or a concentration but no specific concentration will appear on your transcript.  Any concentration you identify is an informal designation that you are choosing and 1) you must be able to explain how your academic program warrants the designation, and 2) it must be legitimate.  (If you only took two production courses, that does not qualify as a “concentration” in production.)

Listing your related coursework is a legitimate category for your resume but don’t let it take up too much space.  If you choose to list “related courses”, be sure that they legitimately relate to media issues and media production: Field Video I and II, Studio Production I and II, Advanced Television Production, Broadcast Journalism, On-camera Performance, DIS or Honors in Communication Studies, Media Law, Writing for Electronic Media, Multimedia, Animation…

Related Skills

If you have specialized software or hardware skills, consider including a separate section or subsection listing them.  In most cases, these items require little to no explanation and should simply be listed in order of importance. How you present these is up to you but as a general guideline they should be listed very neatly in either a list or in columns. 

Particular skill areas or software knowledge worthy of mention: Final Cut Pro, Motion, Photoshop, After Effects, Soundtrack or Soundtrack Pro, Adobe Premiere, Garage Band, Dreamweaver, Front Page, DVD Studio Pro, iDVD.  Only list specialized and professional software.  Most employers assume you have some working computer knowledge and can operate standard software programs such as MS Word and Excel. 

It is also appropriate to note particular production skills and experience such as digital videography, digital still photography, film cinematography, field and studio lighting, audio acquisition and mixing, underwater videography, Steadi-cam, among others.  

Be certain to only list items 1) in which you have a legitimate set of skills, and 2) are above and beyond your non-production, non-multimedia peers.  

Example:

Relevant Skills 

· Software - Final Cut Pro editing software, Soundtrack Pro audio editing software, ______,

· Digital videography  - 24 and 30 fps, jib, tripod and handheld (camera models if appropriate)

· Digital still photography -  (camera model, details)

· Mac OSX and Final Cut Pro troubleshooting

Production Experience

School-related experience.  If your production experience is particularly notable consider putting it first and moving the education portion of your resume below the production experience (some people will not like this idea).  

If you have worked on more than one or two substantial production projects and/or have completed a production-related internship, it is completely appropriate to include a section for production experience.  How this section is organized is highly dependent upon the nature of your experience and what you want to highlight for the reader.  If the bulk of your experience is on projects you produced for your production classes, consider listing them by their titles, followed by your job title for the production, a description of the production (and your role in it if appropriate), and details about the exhibition of the work or awards it has earned.

Example.

Field and Post Production Experience

· “An Interview with Terry Diamond”

· Editor – independent documentary short about Wilmington artist Terry Diamond

· Third Place award winner in Broadcast Education Association Student Video Competition – Documentary Division (international student competition) 

· “2006 Wammies” - Wilmington Area Music Awards

· Editor and DVD author - half hour music performance television show

· Aired on Wilmington’s Fox affiliate, FOX 26, February 2006

· “Slow Pitch” 

· Editor - independent documentary chronicling the return season of UNCW’s worst intramural softball team

· Honorable Mention – Accolades national video production awards competition. 

· “b.productive”

· Editor – promotional short that depicts the completion of a large-format oil painting by local artist Terry Diamond 

· Presented as part of artist’s exhibitions at various gallery and show openings.

Studio Production Experience

· “Late Night”

· Director - half-hour, 3-camera, student produced sitcom 

· “Communication Studies Day:

· Director - 2005 90-minute, 3-camera, alumni panel talk show featuring eight microphones and a live studio audience

Work experience.  If you have experience with film studios, post-production houses, television or radio stations through internships or jobs, consider putting the company name first.  Having your work experience closely associated with a reputable and legitimate production company is an attention getter and adds credibility to your experience.

Example
WWAY-TV3, ABC Affiliate, Wilmington, NC
· News editor, part-time paid position.

· Edited news stories for telecast on 6:00 and 11:00 p.m. newscasts.

· May 2006 - present

WECT-TV6, NBC Affiliate, Wilmington, NC

· News production and reporting intern, Spring 2006
· Wrote copy for weekend news stories, conducted research and interviewed sources, operated field and studio cameras, accompanied news staff on field reporting assignments.
One-Tree Hill, WB Network Series, Wilmington, NC

· Production Assistant, fourth season of dramatic series filmed in Wilmington.
· September 2005-March 2006






