 SEQ CHAPTER \h \r 1MEDIA, CULTURE AND SOCIETY II
COM 465-001
MWF 12:00-12:50 pm
Instructor:  Dr. A. K. McDaniel

Office telephone number: 962-7932

Office:233 Leutze Hall

Email address: mcdaniela@uncw.edu
Website:  www.uncw.edu/people/mcdaniela
Office hours: MWF 1-3pm
and TTH by appointment

COURSE DESCRIPTION

A seminar encompassing the development of mass communication, the obligations of the press, radio and television, the government and the right to know, censorship, invasion of privacy and other effects of mass communications.

(Prerequisite COM 265 Survey of Mass Communication–Examination of mass communication focusing on the development, functions, theoretical foundations, and effects of mass media on individuals, society, and culture)

OBJECTIVES

· To understand the influence that the stylistic devices inherent in print/electronic media narratives have on society 

· To apply Aristotle’s narrative theory in order to explain how ideology becomes commodified
· To promote an open environment for the discussion of new ideas and social issues relative to the study of mediated texts
· To provide students with an opportunity to produce papers suitable for mass communication research proposals

COM Department Learning Outcomes

The COM department is committed to four overarching learning outcomes.  You will encounter assignments that address one or more of these outcomes. This course will stress outcome three but will help you gain abilities in each of these outcomes.

· Capacity to construct and deliver an effective oral argument or performance of text, based on thorough audience analysis and clear rhetorical objectives.

· Capacity to construct effective written argument or media product based on thorough audience analysis and clear rhetorical objectives.
· Capacity to conduct original primary research, locate and critically evaluate secondary research, and integrate such information into new communication products.  
· Capacity to analyze and critique messages in all forms and across objectives from an informed, critical perspective.
TEXT
Fulton, H., Huisman, R., Murphet, J. & Dunn, A. (2005). Narrative and media. Cambridge University Press.
ASSIGNMENTS

Presentation





20%


Print media paper




25%


Electronic media paper 



35%


Media critiques (4) 




20%

COURSE SCHEDULE
AUG
24
Introduction

26
NO CLASS

29
Discuss Chapter 1

31
Discuss media critiques and common stories
SEPT
2
Discuss presentations and tropes (website)

5
LABOR DAY


7
Sample presentation—comic book violence

9
Discuss print media paper

12
Discuss Print Media (website)

14
Discuss Chapter 16—NEWSPAPERS

16
Presentation—weeklies 



MCDANIEL


Media Critique 1 due


19
CONFERENCE



21
Presentation—online competition


BRODER

23
Discuss Chapter 18—MAGAZINES

26
Presentation—celebrity news


MCDANIEL


Media Critique 2 due




28
CONFERENCE

30
Presentation—ethnic magazines


WHITTIER
OCT
3
Presentation—objectification of women

CARROLL


5
Discuss Chapter 8—BOOKS 

7
Presentation—autobiographies


MCDANIEL


Media Critique 3 due

10
FALL BREAK

12
Presentation—censorship 



CONLEY




14
NO CLASS

17
Print Media Paper due

19
Discuss Electronic Media Paper

21
Discuss electronic media (website)

24
Discuss Chapter 15—RADIO

26
Presentation—liberal radio



MCDANIEL


Media Critique 4 due

28
CONFERENCE



31
Presentation—music



BENDIG
NOV
2
Discuss Chapter 10—TELEVISION 

4
Presentation—cable TV



MCDANIEL





Media Critique 5 due

7
CONFERENCE

9
Presentation—minority stereotypes

TJAHJADI

11
Presentation—reality TV



EDWARDS

14 
Presentation—3D/HDTV



ONDISH

16
Discuss Chapter 9—MOVIES

18
Presentation—DVDs



MCDANIEL


Media Critique 6 due 

21
CONFERENCE

23
THANKSGIVING


26
THANKSGIVING


28
Presentation—product placement


AARBI



30
Presentation—media tie-ins


OPEN DISCUSSION
DEC
1
Presentation—independent filmmaking

MAURO

5
SPOTs

7  
NO CLASS

14
Electronic Media Paper due
