
INSTRUCTIONAL MEDIA ANALYSIS CHECKLIST

	TITLE/DESCRIPTION


	REVIEWER / DATE REVIEWED



	PRODUCER/AUTHOR


	SOURCE

	OVERALL RATING (Circle)     Terrible  –  Passable  –  Good  –  Really Good  –  Great 

	DESCRIPTION OF MEDIA

· Printed Materials (describe) 


· Electronic Job Aid/EPSS (describe) 


· Graphic Design (describe) 


· Web Pages or Sites (describe) 


	PURPOSE OF INSTRUCTON: 



	INTENDED AUDIENCE:


	CRITERIA
	COMMENTS – what is well done or needs help, how would you change it?

	BIAS AND/OR CULTURE (free of objectionable bias, appropriate for many cultures)
	

	CLARITY (likely to be comprehended clearly)
	

	COGNITIVE LEARNING AIDS  (overview, cues, summary, chapter review, etc.)
	

	COLOR (appropriate, supports media and content purpose)
	

	CONTENT (relevant to objectives, up-to-date, accurate, copyright date) 
	

	DESIGN PRINCIPLES 
	

	CONTRAST
	

	REPETITION
	

	ALIGNMENT
	

	PROXIMITY
	

	DOCUMENTATION AND INSTRUCTIONS (available, correct, etc.)
	

	FEEDBACK OR OTHER ASSESSMENT (available, aligned with content and objectives, appropriate)
	

	HELP (available, useful, easy to find) 
	

	LAYOUT DESIGN (effectiveness)
	

	LEGIBILITY FOR USE (size, clarity, etc.)
	

	MOTION (appropriate use, normal, exaggerated, slow)
	

	MOTIVATION (likely to stimulate/ maintain interest)
	

	NAVIGATIONAL HELPS (table of contents, glossary, index, buttons, menu, etc.)
	

	ORGANIZATION, SCOPE, PACING AND SEQUENCE (obvious organization, reasonable scope, correct sequence) –  Footer, Header, Headings, Sub headings, Labels, Page Numbers
	

	PARTICIPATION AND/OR INVOLVEMENT (promoted, encouraged)
	

	PHYSICAL USABILITY (easy to use or manipulate, stable, sturdy, storable)
	

	PRACTICE ACTIVITIES (available, aligned with content and objectives, measure able)
	

	READING and VOCABULARY LEVEL (aligns with audience description, content appropriate for level)
	

	REALISM AND ACCURACY (represents real item effectively)
	

	REFERENCES (complete and up-to-date)
	

	SOUND AND SOUND EFFECTS (aligns with and relevant to content and visuals
	

	SPECIAL FEATURES (list and describe any special features of the media)
	

	TECHNICAL QUALITY AND USABILITY (easy to read, free of flaws, easy to use, etc)
	

	TYPOGRAPHY (font style, size, etc.)
	

	VISUALS (relevant to objectives and content, follows design guidelines, verbal information aligns, etc.)
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