
American Piety in the 21st Century: 
New Insights to the Depth and Complexity of Religion in the US





 American Piety in the 21st Century: 
New Insights to the Depth and Complexity of Religion in the US



 Baylor Institute for Studies of Religion  - American Piety in the 21st Century  –  September 20062

American Piety in the 21st Century:
New Insights to the Depth and Complexity of Religion in the US 

TABLE OF CONTENTS 

INTRODUCTION……………………………………………………………… 4 

RELIGIOUS AFFILIATION 

            Rethinking the American Religious Landscape……………………...…   7 
            Unaffiliated But Not Unbelieving……………………………………… 12
            By Any Other Name: Religious Labels in America …………………… 15
            The Religious Market Place……………………………………………. 19
            Religion and Politics……………………………………………............ 24

RELIGIOUS BELIEF 

 America’s Four Gods………………………………………………….. 26
 The Morality of God ………………………………………………….. 31
 Religion and War on Terror……………………………..…………….. 35
 Does God Play Favorites? …………………………………………….. 39
            Paranormal America...…………………………………………………. 45

METHODOLOGY AND SURVEY QUESTIONNAIRE …………………….. 51

Appendix A: Biographical sketches of the authors…………………….. 52
            Appendix B: “The Values and Beliefs of the American  
                                    Public – A National Study”……………………………... 54

The current study was funded through a generous grant (ID# 11284) from the John M. Templeton Foundation.  The 
opinions expressed in this report are those of the authors and do not necessarily reflect the views of the John M. 
Templeton Foundation. The authors would also like to acknowledge the helpful comments and suggestions of the 
following project advisors: Roger Finke, Christian Smith, Robert Woodberry, and Robert Wuthnow. 



 Baylor Institute for Studies of Religion  - American Piety in the 21st Century – September 2006 3

TABLES AND FIGURES 

Table 1: Religious Affiliation by Demographic Characteristics………………………….. 11 
Table 2: Religious Beliefs and Practices by Religious Tradition………………………… 14 
Table 3: Percent of Population Identifying with Selected Religious Labels……………... 16 
Table 4: Religious Identity Labels by Religious and Demographic Characteristics……... 17 
Table 5: Percent of Population that Have Read or Seen Selected Religiously Themed  
              Movies and Books by Selected Demographics……............................................. 21
Table 6: Correlations of Religious Indicators and Political Opinions……………………. 24 
Table 7: America’s Four Gods and Demographics …………………………………….... 25 
Table 8: America’s Four Gods and Religiosity…………………………...……………… 30 
Table 9: The Four Gods and Sexual Morality……………………………………………. 32 
Table 10: The Four Gods and the Role of Government…………………………………... 33 
Table 11: The Four Gods and Social Values……………………………………………... 34 
Table 12: Correlations between Opinions on War on Terror…………………………….. 36
Table 13: Religion and the War on Terror ……………………………………………….. 37 
Table 14: Demographics and the War on Terror ………………………………………… 38 
Table 15: God Favors the United States (by Religion and Political Identity)……………. 40 
Table 16: God Favors the United States (by Demographic Characteristics)……………... 41 
Table 17: God Favors a Political Party (by Religion and Political Identity)……………... 43 
Table 18: God Favors a Political Party (by Demographic Characteristics)………………. 44
Table 19: Paranormal Beliefs in the United States……………………………………….. 45
Table 20: Paranormal Beliefs by Gender…………………………………………………. 46
Table 21: Paranormal Experiences in the United States………………………………….. 47
Table 22: Percent Reporting Paranormal Experiences in the United States by Selected 
                 Demographics…………………………………………………………………. 48

Figure 1: U.S. Religious Affiliation……………………………….……………………...  8 
Figure 2: Beliefs about God Among Those Unaffiliated with a Religious Tradition……. 12 
Figure 3: Frequency of Prayer Among Those Unaffiliated with a Religious Tradition….  13 
Figure 4: Frequency of Religious Service Attendance Among Those Unaffiliated with a  
               Religious Tradition……………………………………………………………... 13
Figures 5A-D: Label Best Describing Religious Identity Among Those Affiliated with  
              Major Christian Traditions………………………………………………………. 18
Figure 6: Consumption of Books Related to Religion in the United States……………… 19 
Figure 7: Consumption of Movies and Television Shows Related to Religion………….. 20 
Figure 8: Religious Tradition of Those Spending More than $50 a Month on Religious 
               Products…………………………………………………………………………. 20
Figure 9: Reading of The Da Vinci Code by Church Attendance………………………… 22 
Figure 10: Reading of The Da Vinci Code by Religious Tradition………………………. 23 
Figure 11: Scores on Paranormal Beliefs Scale by Reading of The Da Vinci Code……... 23 
Figure 12: Political Conservatism by Religious Characteristics………………………….. 25 
Figure 13: Categories of America’s Four Gods…………………………………………... 26 
Figure 14: Percent of American Population which believes in each Type of God……….. 27 
Figure 15: The Four Gods and Abortion Attitudes……………………………………….. 31 
Figures 16 A-D: Opinions about the War on Terror……………………………………… 35 
Figure 17: Does God Favor the U.S.A?............................................................................... 39 
Figure 18: Does God Favor a Political Party?..................................................................... 42 
Figure 19: Paranormal Beliefs by Religious Tradition…………………………………… 49 
Figure 20: Paranormal Beliefs by Church Attendance…………………………………… 50 



 Baylor Institute for Studies of Religion  - American Piety in the 21st Century  –  September 20064

INTRODUCTION

Some European observers dismiss American religiosity as “a mile wide and an inch 

deep.”  For example, the late Oxford sociologist Bryan Wilson claimed that “everyone” 

recognizes the “superficiality of much religious commitment in American society,” contrasting 

this with the complexity of worship in British churches, albeit among a much smaller clientele.  

To support such views, Wilson and others point to survey findings that appear to suggest a 

monolithic, uncritical American religion.  For example, 85-90% of Americans routinely respond 

“yes” when asked “Do you, personally, believe in God?”1  Eighty-two percent of Americans are 

Christians (Catholics or Protestants).  Nearly three fourths of Americans (71.5%) pray at least 

once a week and almost half (49.2%) attend church at least once a month.2  To the uncritical eye 

such findings might suggest that not only are Americans religious, but they are all religious in 

the same way. 

 American religion merely appears to be uniform due to the nature of surveys on the 

topic.  Most survey studies that include questions about religion only have space to ask about 

basic religious indicators such as church attendance and belief in God.  This is understandable, as 

most surveys are focused on other topics such as crime or politics and space is at a premium.  

However, since Americans agree on basic religion indicators, American religion seems 

monolithic.  In fact, under the surface American religion is startlingly complex and diverse.  

Americans may agree that God exists.  They do not agree about what God is like, what God 

wants for the world, or how God feels about politics.  Most Americans pray.  They differ widely 

on to whom they pray, what they pray about, and whether or not they say grace.  A vast majority 

of Americans are Christians, but attitudes amongst those Christians regarding the salvation of 

1 88.4% of respondents to the 1998 GSS reported belief in God; 2000 GSS=84.7%; 2004 GSS=88.8%. 
2 Findings from the Baylor Religion Survey. 
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others, the role of religion in government, the reality of the paranormal, and their consumption of 

media are surprisingly diverse.   

The Survey 

The Baylor Religion Survey is a new project focused upon improving our understanding 

of American religion.  It is the most extensive and sensitive study of religion ever conducted, 

linking up with the pioneering surveys conducted by Rodney Stark and Charles Y. Glock in the 

1960s.  With the Baylor Religion Survey we can dig deeper into American religious attitudes, 

behaviors and beliefs than previously possible. 

 After several years devoted to development and pretesting by faculty at Baylor, the 

Baylor Religion Survey was fielded during the winter of 2005 and the data were made available 

for analysis in the spring of 2006.  The field work was accomplished by the Gallup Organization.  

It plumbs all facets of American religion and spirituality in depth  nearly 400 items cover such 

matters as religious beliefs and practices, including religious consumerism, as well as 

nonstandard beliefs (astrology, “Bigfoot,” alien visitors, etc.) and practices (meditation, New 

Age therapies, etc).    

The Baylor Religion Survey is a nationally representative survey of 1,721 respondents.

The survey utilized a mixed-mode sampling design (telephone and self-administered mailed 

surveys) and demographic measures as well as key religion indicators yields results that look 

very similar to those produced by other national surveys (e.g., the General Social Survey).  The

Baylor Religion Survey is merely the first wave of a rich and rewarding new era of religious 

survey research.  Additional waves of the Baylor Religion Survey, with rotating topical modules, 

will take place every other year.   

The hundreds of in-depth religion questions included on the Baylor Religion Survey will 

produce many findings over the next several years.  Indeed, over two dozen different articles and 
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studies are already in progress.  The remainder of this volume provides some key initial findings 

related to the measurement of religion, the nature of religious belief, the relationship between 

religion and moral and political attitudes, and religious spending habits. 
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RELIGIOUS AFFILIATION 

Rethinking the American Religious Landscape 

Are Americans losing their religion?  Prior national studies with questions on religion, 

such as the General Social Survey and National Election Study, show an increase in the percent 

of the population with no religion over the past quarter century.  For example, the 1988 General 

Social Survey reports that eight percent of the population have no religion.  By 2004, the 

percentage had risen to 14.3%. This growth in “religious nones” is often used by academics and 

the press to indicate growing secularization in the United States.  But are Americans really that 

detached from organized religion?   

Most surveys determine the religious affiliation of respondents by asking them to select 

their religious family or denomination from a list.  This has become increasingly problematic 

over the years as more and more Americans are losing a strong denominational identity.  The 

rising number of non-denominational congregations as well as congregations that minimize their 

denominational ties compound the problem.  The declining importance of denomination, 

however, does not mean that religion itself is on the wane.  Rather, Americans may simply be 

more likely to connect with religion at the local level.  Consider the case of popular Southern 

California megachurch, Saddleback Church.  Do the people who attend Saddleback realize that 

they are denominationally Southern Baptist?  They know that they attend Saddleback with Pastor 

Rick Warren, but they may not know of the ties to the Southern Baptist denomination. 

To detect religious affiliation today, it is time to look beyond denomination.  In addition to 

presenting respondents with a standard list of denominations, the Baylor Religion Survey asks 

respondents to give the name and address of their place of worship.  Combining these three 

measures of religious belonging enables us to more thoroughly and accurately sort persons into 

broader religious traditions.  As Figure 1 demonstrates, this more accurate method of 
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determining religious preference reveals that the unaffiliated are currently at 10.8% of the 

population, as opposed to the 14% percent claimed by other surveys.  This three to four percent 

difference is significant.  Based on the current population, it means that researchers have 

previously over-counted the religiously unaffiliated by 10 million Americans, and may have 

overlooked as many or more Americans who are actually affiliated with Evangelical 

congregations and denominations.  

Barely one in ten Americans (10.8%) is NOT affiliated with a congregation, 
denomination, or other religious group (see Figure 1). 

Fewer than five percent of the U.S. population claim a faith outside of the Judeo-
Christian mainstream (see Figure 1). 

Fully a third of Americans (33.6%), roughly 100 million people, are Evangelical 
Protestant by affiliation (see Figure 1). 

Figure 1: U.S. Religious Affiliation 

Catholic, 21.2
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Evangelical 
Protestant, 

33.6

Jewish, 2.5
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Note: N=1687; 34 individuals did not provide sufficient information to be classified into a religious tradition. 
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Religious traditions represent historic theological groupings.  It is the beliefs and culture 

of the religious group that determines how individuals are categorized.  The descriptions to 

follow represent some of these religious traditions. 

Black Protestant: A strand of American Protestantism borne out of and specifically linked 
to the African American experience in the United States.  Prominent denominations are 
African Methodist Episcopal, African Methodist Episcopal Zion, Christian Methodist 
Episcopal, Church of God in Christ, and National Baptist Convention of USA. 

Evangelical Protestant: Protestant groups that emphasize the authority of the Bible, 
salvation through a personal relationship with Jesus Christ, personal piety, and the need 
to share the “Good News” of Jesus Christ with others (i.e., to evangelize).  A long list of 
theologically conservative denominations define this tradition, such as Anabaptist, 
Assemblies of God, Bible Church, Brethren, Christian Church, Christian and Missionary 
Alliance, Christian Reformed, Church of Christ, Church of God, Church of the Nazarene, 
Free Methodist, Lutheran Church Missouri Synod, Mennonite, Pentecostal, Presbyterian 
Church in America, Seventh-day Adventist, and Southern Baptist. 

Mainline Protestant: Historic Protestant denominations that are more accommodating of 
mainstream culture, including American Baptist, Congregational, Disciples of Christ, 
Episcopal/Anglican, Evangelical Lutheran Church, Presbyterian Church USA, Quaker, 
Reformed Church of America, United Methodist, and United Church of Christ. 

Catholic: The form of Western Christianity promoted by Roman Catholic and National 
Catholic churches stressing papal authority and apostolic succession. 

Jewish: Religious organizations tied to one of the three major branches of Judaism 
(Conservative, Orthodox, or Reform). 

Other: A collection of non-Christian and smaller Christian groups that do not fit in any 
other category.  Representative groups include Buddhist, Christian Science, Church of 
Jesus Christ of Latter-day Saints (Mormon), Hindu, Jehovah’s Witnesses, Muslim, 
Orthodox (Eastern, Russian, Greek), and Unitarian Universalist. 

Unaffiliated: Persons without a religious preference, denomination, or place of worship. 

Demographic Patterns 

Table 1 provides a breakdown of religious traditions by standard demographic indicators. 

Persons aged 18-30 are three times more likely to have no religious affiliation (18.6%) 
than are persons aged 65 or older (5.4%) (see Table 1). 



 Baylor Institute for Studies of Religion  - American Piety in the 21st Century  –  September 200610

The Eastern United States is the only region of the country where Protestants account for 
less than half (44.1%) of the population. Catholics are the best represented religious 
tradition in this region; claiming 35.1% of the population (see Table 1). 

The West has the highest percentages of religiously unaffiliated people (17.6%) and 
people in other religious traditions (10.3%) of any U.S. region (see Table 1). 



 Baylor Institute for Studies of Religion  - American Piety in the 21st Century – September 2006 11

Table 1: Religious Affiliation by Demographic Characteristics 

Religious Affiliation Black
Protestant 

Evangelical 
Protestant 

Mainline 
Protestant Catholic Jewish Other Unaffiliated

        
Total Sample * 5.0% 33.6% 22.1% 21.2% 2.5% 4.9% 10.8% 
        
Gender
        
Male 2.8% 30.0% 22.1% 23.8% 2.5% 6.0% 12.8% 
        
Female 6.9% 36.7% 22.1% 18.9% 2.4% 3.9% 9.0% 
        
Race
        
White 0.0% 35.4% 24.1% 22.8% 2.6% 4.3% 10.8% 
        
African American 62.5% 9.5% 7.7% 5.0% 3.7% 6.0% 5.7% 
        
Age
        
18-30 3.8% 39.0% 20.1% 10.1% 2.7% 5.7% 18.6% 
        
31-44 5.4% 34.9% 17.6% 23.0% 1.9% 5.8% 11.4% 
        
45-64 3.9% 31.3% 22.5% 23.7% 2.7% 4.8% 11.1% 
        
65+ 7.3% 33.1% 28.1% 19.9% 2.9% 3.5% 5.4% 
        
Education
        
High School or less 5.0% 45.4% 18.0% 22.0% 2.3% 2.1% 5.2% 
        
College or more 3.0% 23.5% 29.0% 21.4% 3.6% 6.7% 12.8% 
        
Household Income
        
$35,000 or less 9.9% 39.3% 20.3% 15.2% 2.2% 3.1% 9.9% 

More than $100,000 0.0% 26.9% 22.0% 27.7% 5.1% 7.7% 10.7% 

Region
        
East 5.0% 13.1% 26.0% 35.1% 4.7% 4.6% 11.6% 
        
South 7.2% 50.3% 19.3% 11.5% 1.9% 2.7% 7.1% 

Midwest 5.6% 33.7% 26.0% 22.1% 1.4% 3.0% 8.3% 
        
West 1.3% 31.7% 17.7% 19.2% 2.2% 10.3% 17.6% 
        
* Numbers are rounded to one decimal place in all tables in this document.  For example, 41.18 would be rounded 
up to 41.2 and 31.02 would be rounded down to 31.0.  The cumulative effect of such rounding occasionally results in 
column or row totals slightly smaller (e.g. 99.9) or larger (e.g. 100.1) than 100%.  
Note: Differences in percentages across religious groups are significant for all demographic characteristics.  
Sample interpretation: Five percent of people in the Eastern United States are affiliated with Black Protestantism. 
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Unaffiliated But Not Unbelieving 

What makes someone religious?  Is it a set of beliefs?  Is it participation in specific rituals?  

Is it membership in a religious group?  The Baylor Religion Survey contains questions on all 

these aspects of faith.  Examining religious beliefs and practices reveals that for the 10.8% of 

Americans unaffiliated with organized religion (see Rethinking the American Religious 

Landscape) some traditional forms of faith persist.   

The majority of Americans not affiliated with a religious tradition (62.9%) believe in God 
or some higher power (see Figure 2). 

Almost a third of those unaffiliated with organized religion (31.6%) pray at least 
occasionally (see Figure 3). 

Religiously unaffiliated people are unlikely to attend church.  Nine out of ten report never 
attending religious services (see Figure 4). 

At least one in 10 religiously unaffiliated Americans has no doubt in the existence of God 
(11.6%), believes Jesus is the son of God (11.0%), and prays daily or more (10.1%) 
(seeTable 2). 

The highest and most consistent levels of belief and practice are found within Black 
Protestant and Evangelical Protestant religious groups (see Table 2). 

Figure 2: Beliefs about God Among Those Unaffiliated with a Religious Tradition 
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Figure 3: Frequency of Prayer Among Those Unaffiliated with a Religious Tradition 
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Figure 4: Frequency of Religious Service Attendance Among Those Unaffiliated with a 
                     Religious Tradition 
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Table 2: Religious Beliefs and Practices by Religious Tradition 

Religious Affiliation Black
Protestant 

Evangelical 
Protestant 

Mainline 
Protestant Catholic Jewish Unaffiliated

Belief about God
       
No doubts that God exists 100.0% 86.5% 63.6% 74.8% 42.9% 11.6% 
       
Don't believe in anything 
beyond the physical world 

0.0% 0.4% 0.7% 1.1% 7.2% 37.1% 

       
Belief about Jesus
       
Jesus is the son of God 95.1% 94.4% 72.2% 84.9% 9.6% 11.0% 
       
Jesus is a fictional character 0.0% 0.0% 0.9% 0.2% 2.3% 13.7% 
       
Belief about Bible
       
Literally true 40.6% 47.8% 11.2% 11.8% 8.9% 1.0% 
       
Ancient book of history and 
legends 

1.5% 6.5% 22.0% 19.8% 52.6% 82.3% 

Pray
       
Once a day or more 74.1% 67.1% 44.1% 46.1% 32.8% 10.1% 
       
Never 3.7% 3.6% 11.6% 6.9% 16.6% 68.4% 
       
Read Scripture
       
Weekly or more 54.4% 42.1% 16.0% 7.1% 1.4% 1.5% 
       
Never 3.7% 9.3% 21.9% 33.1% 27.0% 67.3% 

Attend Religious Services
       
Weekly or more 43.1% 45.2% 24.3% 32.8% 7.3% 0.0% 
       
Never 10.6% 11.8% 13.5% 9.3% 28.9% 89.3% 
       
Note: Differences in percentages for all beliefs and practices are significant across religious traditions.   
Sample interpretation: Three-fourths of Catholics (74.8%) have no doubt that God exists.
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By Any Other Name: Religious Labels in America

Sorting people by where they attend worship is one way to create religious groups.  Another 

way is to ask people to sort themselves.  We give respondents this option.  From a list of 14 

religious terms, we ask respondents to select the terms which describe their religious identity and 

which label is the best description.  It turns out that there is a clear disconnect between how the 

media and academics identify American believers and how they identity themselves. 

Nearly half of Americans (47.2%) identify themselves as “Bible-believing” (see Table 3). 

Only 15 percent of the population use the term “Evangelical” to describe their religious 
identity and barely two in 100 Americans say it is the best description (see Table 3). 

Just a third of persons in Evangelical Protestant congregations and denominations 
(32.6%) refer to themselves as “Evangelical” (see Table 4). 

Persons with household incomes of more than $100,000 a year are twice as likely to 
describe themselves as “Theologically Liberal” than are persons with household incomes 
of $35,000 or less a year (Table 4). 

“Born Again” is the favored religious label for those with ties to Black Protestant and 
Evangelical Protestant religious groups, while “Mainline Christian” is the term of 
preference for Mainline Protestants and Catholics (see Figures 5B and 5D). 

More people in Mainline Protestant denominations describe themselves best as 
“Evangelical” than do persons affiliated with Evangelical Protestant denominations (see 
Figure 5C). 
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Table 3: Percent of Population Identifying with Selected Religious Labels 

Percent Identifying with 
Labela

Percent Indicating Label as 
Best Description of Their 

Religious Identity 
   
Religious Identity Labels
   
Bible-Believing 47.2% 20.5% 
   
Born Again 28.5% 18.6% 
   
Mainline Christian 26.1% 12.9% 
   
Theologically Conservative 17.6% 5.3% 
   
Evangelical 14.9% 2.2% 
   
Theologically Liberal 13.8% 9.1% 
   
Moral Majority 10.3% 1.7% 
   
Seeker 8.5% 3.9% 
   
Religious Right 8.3% 1.2% 
   
Fundamentalist 7.7% 1.0% 
   
Charismatic 7.3% 0.3% 
   
Pentecostal 5.8% 1.7% 
   
None of these --- 21.8% 
   
a Respondents answered Yes/No to each label.  Categories were not mutually exclusive, therefore, reported 
percentages do not add to 100. 
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Table 4: Religious Identity Labels by Religious and Demographic Characteristics 

Do the following terms 
describe your religious 
identity? 

Bible 
Believing 

Born 
Again 

Theologically 
Conservative Evangelical 

Mainline 
Christian 

Theologically 
Liberal

       
Total Sample 47.2% 28.5% 17.6% 14.9% 26.1% 13.8% 
       
Religious Tradition
       
Black Protestant 69.5% 57.3% 7.3% 16.0% 14.8% 7.3% 
       
Evangelical Protestant 68.6% 62.4% 27.3% 32.6% 23.1% 5.6% 
       
Mainline Protestant 48.1% 16.8% 14.5% 12.3% 44.3% 20.5% 
       
Catholic 38.4% 4.7% 21.0% 2.8% 34.9% 13.9% 
       
Gender
       
Male 41.7% 23.6% 21.1% 12.1% 28.1%+ 14.7%+

       
Female 52.0% 32.8% 14.6% 17.3% 24.4%+ 13.0%+

       
Race
       
White 45.7% 27.2% 18.5%+ 15.3%+ 27.5% 13.8%+

       
African American 63.0% 43.9% 11.0%+ 13.7%+ 17.4% 12.6%+

       
Education
       
High School or less 54.9% 33.7% 13.4% 11.8%+ 19.5% 6.1% 
       
College or more 41.5% 22.9% 20.6% 15.2%+ 31.0% 22.2% 
       
Household Income
       
$35,000 or less 49.9% 34.4% 12.4% 12.9%+ 20.6% 9.4% 

More than $100,000 37.8% 20.5% 22.9% 14.1%+ 32.6% 21.7% 

Region
       
East 36.4% 14.5% 13.1% 8.5% 27.3%+ 16.3%+

       
South 52.8% 43.9% 20.7% 19.2% 24.8%+ 11.5%+

Midwest 54.2% 28.3% 19.2% 17.3% 30.0%+ 13.5%+

       
West 42.9% 22.0% 16.5% 12.8% 22.6%+ 14.9%+

       
Note: Differences in percentages are significant for all demographic characteristics, except where noted by plus-
sign (+).  Sample interpretation: Half of persons with a household income of $35,000 or less (49.9%) report “Bible-
believing” as a term that describes their religious identity. 
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Figures 5A-D: Label Best Describing Religious Identity Among Those Affiliated with 
                          Major Christian Traditions 

Figure 5A 
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Figure 5B 
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Figure 5C 
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Figure 5D 
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The Religious Marketplace 

The Baylor Religion Survey includes a topical module on the consumption of religious 

goods.  Respondents were asked how much they spend on religious goods, the type of religious 

goods they purchase, which religiously themed television shows and movies they have seen, and 

which popular, religiously based books they have read. 

Approximately one-fifth of the U.S. population have read a book in the Left-Behind series 
(19.0%) and/or the Purpose-Driven Life by Rick Warren (19.0%).  More than a quarter 
(28.5%) have read The Da Vinci Code by Dan Brown (see Figure 6). 

The most widely seen television show or movie related to religion was Touched By an 
Angel, seen by more than half (56.9%) of respondents.  Slightly less than half of 
Americans (44.3%) have seen Passion of the Christ (see Figure 7) 

Of those who spend more than $50 a month on religious products, more than half 
(54.0%) are Evangelical Christians (See Figure 8). 

African Americans are more likely to have seen the Passion of the Christ (52.6%) than 
whites (42.9%) (see Table 5). 

Figure 6: Consumption of Books Related to Religion in the United States 
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Figure 7: Consumption of Movies and Television Shows Related to Religion 
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Figure 8: Religious Tradition of Those Spending More than $50 a Month on Religious 
                     Products 
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Sample interpretation: Of those who spend more than $50 a month on religious products, 18.5% are mainline 
Protestants. 
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Table 5: Percent of Population that Have Read or Seen Selected Religiously 
                         Themed Movies and Books by Selected Demographics 

The Passion 
of the Christ 

Left Behind 
Series 

Purpose- 
Driven Life 

The Da 
Vinci Code 

Dianetics 

      
Total Sample 44.3% 19.0% 19.0% 28.5% 4.6% 
      
Gender
Male 41.6% 13.6% 11.5% 27.3%+ 4.9%+

      
Female 46.7% 23.7% 25.6% 29.7% 4.3% 
      
Race
White 42.9% 19.3%+ 18.8% 29.4% 4.0% 
      
African American 52.6% 15.6% 24.4% 14.1% 5.2% 
      
Marital Status
Never Married 41.6%+ 16.0% 13.3% 30.2%+ 3.4%+

      
Currently Married 45.8% 21.6% 22.1% 29.3% 3.9% 
      
Education
High School or less 51.2% 16.9%+ 11.8% 13.5% 4.7%+

      
College or more 42.1% 19.9% 21.4% 34.1% 4.4% 
      
Household Income
< $35,000 47.1%+ 18.6% 16.8% 20.3% 4.4%+

> $100,000 44.5% 24.6% 23.6% 45.9% 5.7% 

Age
18-30 54.9% 25.8% 20.8%+ 32.4%+ 0.0% 
      
31-44 47.5% 21.9% 20.9% 28.2% 4.8% 
      
45-64 43.1% 18.8% 18.8% 30.3% 6.9% 
      
65+ 36.9% 11.7% 16.1% 23.9% 3.3% 
      

           Note: Percentage differences are significant unless noted by a + symbol.  For example, males and 
           females significantly differ in their likelihood of viewing the Passion of the Christ, but not in their 
           likelihood of having read The Da Vinci Code.  Sample interpretation: Approximately 42 percent 
           (41.6) of male respondents have seen The Passion of the Christ. 
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The Da Vinci Code and Religion 

The potential impact on traditional religion was a popular topic of conversation and 

media coverage as The Da Vinci Code increased in popularity.  Would the book, with its 

conspiratorial view of Christian history have a detrimental effect on churches?  The Baylor 

Religion Survey finds little evidence for such an effect. 

As church attendance increases, the likelihood of having read The Da Vinci Code
significantly decreases (see Figure 9). 

Those in non-Judeo-Christian religious groups were the most likely to have read The Da 
Vinci Code (53.0%).  Black Protestants (7.1%) and Evangelical Protestants (16.0%) were 
the least likely to have read the book (see Figure 10). 

People who read The Da Vinci Code show a tendency to believe in paranormal.  Using 
the paranormal beliefs scale (See Paranormal America), we find that Da Vinci Code 
readers express significantly greater belief in paranormal phenomena than non-readers 
(see Figure 11). 

Figure 9: Reading of The Da Vinci Code by Church Attendance 
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Figure 10: Reading of The Da Vinci Code by Religious Tradition 

36.8

7.1

16.0

36.4

23.8

53.0

34.3

0

10

20

30

40

50

60

Catholic Black
Protestant

Evangelical
Protestant

Mainline
Protestant

Jewish Other None

The Da Vinci Code

Pe
rc

en
t o

f P
op

ul
at

io
n

Figure 11: Scores on Paranormal Beliefs Scale by Reading of The Da Vinci Code
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Religion and Politics 

What is it about religion that most influences political opinions?  We find that broad 

religious categories alone tend to mask the political import of religion.   

Only Evangelical Protestants show a consistency in political opinions.  They agree with 
conservative agenda items and disagree with liberal items.  Being Mainline Protestant 
tells us nothing about someone’s political views on these ten items (see Table 6). 

Biblical literalism and religious service attendance are better predictors of political 
opinions than are Mainline Protestant or Catholic religious traditions (see Table 6). 

Table 6: Correlations of Religious Indicators and Political Opinions 

 Biblical 
Literalism 

Religious 
Attendance 

Evangelical 
Protestant 

Mainline 
Protestant Catholic 

      
Should the Government?      
      
Conservative Agenda Items      
      
Spend more on the military .317* .176* .187* -.005 .027 
      
Advocate Christian values .508* .450* .349* -.046 -.040 
      
Punish criminals more harshly  .293* .115* .228* -.041 .044 
      
Fund faith-based organizations .461* .304* .239* -.048 -.037 
      
Allow prayer in schools .590* .404* .307* -.035 .046 
      
Liberal Agenda Items      

     
Abolish the death penalty -.137* .010 -.187* -0.15 -.007 
      
Distribute wealth more evenly -.086* -.130* -.110* -.037 -.032 
      
Regulate business more closely -.103* -.056* -.079* -.020 -.005 
      
Protect the environment more -.200* -.174* -.139* .012 -.053* 
      
Promote affirmative action -.003 -.008 -.093* .014 -.089* 
      
Note: All political attitude items are scored on a 5-point scale, where 1=strongly disagree and 5=strongly agree.  
Biblical literalism is a 4-point scale measuring respondents personal belief about the Bible, from 1=The Bible is an 
ancient book of history and legends and 4=The Bible means exactly what it says; it should be taken literally, word-
for-word, on all subjects.  Attendance is a 9-point scale, ranging from 1=never to 9=several times a week or more.  
Religious tradition variables are all dichotomous indicators of whether a person is affiliated with the tradition 
(coded 1) or not (coded 0).  Correlation values indicate the strength and direction of a relationship between 
variables; zero signifies no relationship and values closer to ±1.0 suggest a stronger relationship. Statistically 
significant correlations are marked with an asterisk.  Sample interpretation: More literal views of the Bible are 
strongly associated with a belief that government should allow prayer in schools (r=.590), while persons with literal 
views of the Bible are less likely to want the government to abolish the death penalty (r=-.137). 
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Combined Effects of Religious Affiliation and Belief 

Religious affiliation does not exist in isolation from belief and behavior.  Religious belief 

and belonging work in tandem to shape political opinion.  Given the attention paid to religion 

and conservative politics, we create a “political conservatism scale” to explore combined 

religious effects.  We construct the scale by adding the five conservative agenda items from 

Table 6.  The scale has a range from 5 to 25, with higher scores corresponding to more 

conservative political views.  Figure 12 displays political conservatism scores by religion 

tradition and for the subset of believers in these traditions that hold literal views of the Bible. 

Evangelical Protestants are the most politically conservative Christian tradition 
(mean=18.69) (see Figure 12). 

Within each tradition, those with literal views of the Bible are more politically 
conservative than is their tradition overall.  For example, Catholics that are Biblical 
literalists hold more conservative political views than does the Catholic population in 
general.  An identical pattern appears in all three traditions (see Figure 12). 

Comparing biblical literalists across traditions uncovers that political differences by 
tradition disappear.  The Biblical literalist Catholic is as politically conservative as the 
Biblical literalist who is Evangelical or Mainline Protestant (see Figure 12). 

Figure 12: Political Conservatism by Religious Characteristics 

20.11

18.69

19.53

15.76

19.88

16.29

5 10 15 20 25

Biblical Literalists in
Tradition

Religious Tradition

Political Conservatism Scale

Catholic
Mainline Protestant
Evangelical Protestant

Note: Political Conservatism Scale (alpha=.78).  Differences in means are significant for religious groups Means 
are not significantly different for religious traditions when limiting comparisons to biblical literalists in each 
tradition. 



 Baylor Institute for Studies of Religion  - American Piety in the 21st Century  –  September 200626

RELIGIOUS BELIEF 

America’s Four Gods 

The Baylor Religion Survey contains 29 questions about God’s character and behavior.   On 
these items, we performed a factor analysis (a statistical test of conceptual unity) to reveal two 
clear and distinct dimensions of belief in God.  These dimensions are: 

1. God’s level of engagement – the extent to which individuals believe that God is directly 
involved in worldly and personal affairs. 

2. God’s level of anger – the extent to which individuals believe that God is angered by 
human sins and tends towards punishing, severe, and wrathful characteristics. 

From these dimensions, we split the population into four types of believers (see Figure 13). 

Figure 13: Categories of America’s Four Gods 
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Note: Belief in God’s engagement is an additive scale compiled from eight items (alpha = .91).  Belief in God’s 
anger is an additive scale compiled from six items (alpha = .85). The mean scores of angry and active scales were 
used to divided the population into four groups – above the mean on both (type A); below the mean on both (type 
D); above the mean on engagement but below the mean on anger (type B); and above the mean on anger but below 
the mean on engagement (type C).   
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Individuals in each of the groups of believers express very different views of who God is and

what God does in the world (see Figure 14 for percentage breakdown).

Type A: Authoritarian God: Individuals who believe in the Authoritarian God tend to 
think that God is highly involved in their daily lives and world affairs. They tend to 
believe that God helps them in their decision-making and is also responsible for global 
events such as economic upturns or tsunamis. They also tend to feel that God is quite 
angry and is capable of meting out punishment to those who are unfaithful or ungodly. 

Type B: Benevolent God: Like believers in the Authoritarian God, believers in a 
Benevolent God tend to think that God is very active in our daily lives. But these 
individuals are less likely to believe that God is angry and acts in wrathful ways.
Instead, the Benevolent God is mainly a force of positive influence in the world and is 
less willing to condemn or punish individuals. 

Type C: Critical God: Believers in a Critical God feel that God really does not interact 
with the world.  Nevertheless, God still observes the world and views the current state of 
the world unfavorably. These individuals feel that God’s displeasure will be felt in 
another life and that divine justice may not be of this world.  

Type D: Distant God: Believers in a Distant God think that God is not active in the world 
and not especially angry either. These individuals tend towards thinking about God as a 
cosmic force which set the laws of nature in motion.  As such, God does not “do” things 
in the world and does not hold clear opinions about our activities or world events. 

Atheists: Atheists are certain that God does not exist. Nevertheless, atheists may still hold 
very strong perspectives concerning the morality of human behavior and ideals of social 
order but have no place for the supernatural in their larger worldview. 

Figure 14: Percent of American Population which believes in each Type of God 
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These four types of God are related to demographic and religious differences in the population. 

Demographic Relationships (see Table 7): 

There is a strong gender effect in belief in God.  Women tend towards very engaged 
images of God (Types A an B) while men tend towards less engaged images (Type D) 
and are more likely to be atheists. 

African-Americans believe overwhelmingly (53.4%) in an Authoritarian God.  And no 
African-Americans in our sample purported to be atheists. 

Individuals with lower educations and lower incomes tend towards more engaged images 
of God (Types A and B).   Those with college degrees and who earn more than $100,000 
disproportionately believe in a Distant God or are atheists. 

Region of the country is significantly related to the four types of God.   Easterners 
disproportionately tend towards belief in a Critical God.   Southerners tend towards an 
Authoritarian God.   Midwesterners tend towards a Benevolent God and West Coasters 
tend towards belief in a Distant God. 

Religious Effects (see Table 8): 

Individuals with more engaged images of God (Types A and B) are more likely to attend 
church weekly and pray several times a day. 

God’s anger alone (Type C) does little to inspire religious participation such as prayer 
and church attendance.

Catholics and Mainline Protestants tend towards more belief in a more Distant God. 

Evangelical Protestants and Black Protestants tend towards belief in a more Authoritarian 
God.

Jews tend towards belief in a Distant God and over 8% of Jews in our sample report 
being atheists. 

Over 40% of Americans who are not affiliated with a church, synagogue or mosque are 
atheists.

Individuals who feel strongly that God is a “he” tend towards belief in an Authoritarian 
God.
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Table 7: America’s Four Gods and Demographics 

 Type A 
Authoritarian 

God 

Type B 
Benevolent 

God 
Type C 

Critical God 
Type D 

Distant God Atheist 
      
Total Sample 31.4% 23.0%  16.0%  24.4  5.2  
      
Gender
      
Male 28.9% 15.4% 19.9%  28.0%  7.8%  
      
Female 33.6% 30.4% 12.3%  21.0%  2.7%  
      
Race
      
White 29.6% 24.5%  15.3%  25.1%  5.4%  
      
African American 52.8% 13.5% 30.3% 3.4%  0.0%  
      
Age
      
18-30 40.2% 13.4% 14.9% 25.3%  6.2% 
      
31-44 33.3% 20.9% 13.9% 26.4%  5.5% 
      
45-64 27.4% 27.2%  16.0%  24.3%  5.1% 
      
65+ 28.8% 25.6%  20.0% 21.4% 4.2% 
      
Education
      
High School or less 40.4% 24.0%  18.6%  14.7%  2.2%  
      
College or more 23.9% 22.2%  14.7%  32.5%  6.7%  
      
Household Income
      
< $35,000 41.4% 20.8%  16.7%  16.4%  4.7%  

> $100,000 23.6% 19.8%  13.6%  36.8%  6.2%  

Region
      
East 25.5% 19.9% 21.2% 25.8% 7.5% 
      
South 43.5% 16.6% 15.9%  21.5%  2.6%  

Midwest 32.5% 28.8% 13.8% 21.2%  3.7%  
      
West 20.8% 27.4% 13.6%  30.3% 7.9%  
      
Note: Differences in percent agreement are significant for all groups.  Sample interpretation: 29 percent of male 
respondents (28.9%) believe in an Authoritarian God.
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Table 8: America’s Four Gods and Religiosity

 Type A 
Authoritarian 

God 

Type B 
Benevolent 

God 
Type C 

Critical God 
Type D 

Distant God Atheist 
      
Total Sample 31.4%  23.0% 16.0%  24.4%  5.2%  
      
Church Attendance

Attends Weekly 50.9%  31.5% 9.8%  7.8%  0.0%  
      
Never Attends 13.5%  8.2% 16.7%  41.5%  20.2%  
      
Prayer
      
Prays several times a 
day 

54.8%  31.7%  6.5%  7.0%  0.0%  

      
Never Prays 1.8%  2.5%  18.4%  38.7%  38.7%  
      
Religious Tradition
      
Catholic  22.6%  28.2%  18.6%  29.2%  1.3%  
      
Black Protestant 68.0%  12.0%  20.0%  0.0%  0.0%  
      
Evangelical Protestant  52.3%  23.6%  12.8%  10.8%  0.5%  
      
Mainline Protestant  23.7%  26.6%  19.7%  29.3%  0.7%  
      
Jewish 19.4%  13.9%  16.7%  41.7%  8.3%  
      
Unaffiliated  2.9%  5.0%  15.7%  35.7%  40.7%  
      
The Bible
      
Biblical Literalist  60.8%  26.5%  10.2%  2.5%  0.0%  
      
Believes that “Jesus is 
the son of God” 

41.3%  27.8%  14.4%  16.0%  0.0%  

      
Strongly believes that 
God is a “He” 

56.1%  29.7%  9.6%  4.5%  0.0%  

      
 Type A 

Authoritarian 
God 

Type B 
Benevolent 

God 

Type C 
Critical God 

Type D 
Distant God 

Atheist 

Note: Differences in percent agreement are significant for all groups.  Sample interpretation: 51 percent of 
respondents who attend church weekly (50.9%) believe in an Authoritarian God. 
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The Morality of God 

If a person believes God to be judgmental is he or she more likely, in turn, to condemn 

others?  Will a believer in a distant God allow others more latitude in their behaviors? 

We find that the type of God Americans believe in has a dramatic impact upon their moral 

attitudes.3

The Four Gods have a significant effect upon abortion attitudes.  Approximately 12 
percent (12.2%) of the American public believe that abortion is wrong in all 
circumstances.4  Those who believe in an Authoritarian God (Type A) are nearly twice as 
likely (23.4%) to believe that abortion is always wrong.  Those who believe in a Distant 
God (Type D) are much less likely to condemn abortion (1.5%) (see Figure 15). 

The Four Gods are significantly related to other issues related to marriage, such as gay 
marriage, premarital sex, divorce (see Table 9).  

Figure 15:  The Four Gods and Abortion Attitudes 
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Note: N = 1402; 319 individuals did not respond to one or more of the questions used in this analysis. 

3 This section refers to the concept of America’s Four Gods (see page 26). 

4 The Baylor Religion Survey asks respondents their opinion about abortion under several circumstances, including 
when the child has a serious defect, when the woman’s health is in danger, in the case of rape, when the family 
cannot afford the child and if the woman does not want the child.  Respondents indicate if they think abortion is 
“always wrong,” “almost always wrong,” “only wrong sometimes,” or “not wrong at all” in each circumstance.  For 
the analysis above we compare respondents who believe abortion is always wrong in all of the above situations to 
other respondents. 
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Table 9: The Four Gods and Sexual Morality 

The following behaviors are 
always wrong? 

Type A: 
Authoritarian 

Type B:
Benevolent 

Type C: 
Critical

Type D: 
Distant

Total 
Sample 

      
Abortion when…      
baby may have a serious defect 48.1% 34.6% 13.8% 7.4% 27.1% 
      
woman's health is in danger 24.7% 19.5% 6.9% 3.1% 14.1% 
      
pregnancy is result of rape 41.5% 31.7% 12.6% 4.6% 23.5% 
      
family cannot afford child 80.8% 69.2% 41.7% 22.9% 54.1% 
      
woman does not want the child 81.3% 67.5% 44.2% 26.2% 55.2% 
      
Marital Issues      
Gay marriage 80.6% 65.8% 54.8% 30.7% 57.0% 
      
Pre-marital sex 58.7% 35.9% 18.8% 7.5% 31.5% 
      
Extra-marital sex 93.2% 82.6% 62.4% 50.8% 72.6% 
      
Divorce 7.7% 6.5% 6.4% 2.7% 5.6% 
      
Cohabitation 50.3% 26.8% 10.1% 4.5% 24.7% 
      
Other Issues      
The viewing of pornography 66.5% 54.5% 28.9% 13.3% 41.4% 
      
Note: Differences in percent in agreement are significant for all groups. Sample interpretation: 48 percent (48.1%) 
of respondents who hold an Authoritarian (Type A) image of God believe that abortion is always wrong when the 
baby may have a serious defect. 

A series of questions on the Baylor Religion Survey ask respondents about the role of

government in society (see Table 10). 

Believers in a Critical God are the most likely to favor the equal distribution of wealth 
(58.7%), the closer regulation of businesses (70.6%), affirmative action programs (54.4) 
and protection of the environment (89%) 

Differences between believers in the Authoritarian God and Distant God are pronounced.
For example, Type D respondents are more than twice as likely (27.3%) to want the 
government to abolish the death penalty as Type A respondents (12.1%).  Type A 
respondents are more than three times as likely (47.2%) to desire government funding for 
faith-based organizations than Type D respondents (12.7%). 
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Table 10: The Four Gods and the Role of Government 

Percent Agree/Strongly 
Agree that the federal 
government should… 

Type A: 
Authoritarian 

Type B:
Benevolent 

Type C: 
Critical

Type D: 
Distant

Total 
Sample 

      
abolish the death penalty 12.1% 17.3% 14.2% 27.3% 18.4% 
      
distribute wealth more evenly 56.8% 53.2% 58.7% 62.5% 57.8% 
      
regulate businesses more 
closely

60.3% 63.5% 70.6% 68.7% 65.1% 

      
protect the environment better 75.9% 81.2% 89.0% 87.2% 82.9% 
      
promote affirmative action 46.1% 39.5% 54.4% 43.9% 45.3% 

     
spend more on the military 62.7% 55.3% 45.8% 33.8% 48.7% 
      
expand authority to fight terror 76.2% 62.7% 64.0% 40.4% 59.5% 
      
fund faith-based organizations 47.2% 24.6% 32.3% 12.7% 28.9% 
      
allow prayer in schools 90.9% 79.0% 69.4% 46.5% 69.9% 
      
Note: Differences in percent in agreement are significant for all groups.   Sample interpretation: Approximately 12 
percent (12.1%) of respondents who hold an Authoritarian image of God agree or strongly agree that the 
government should abolish the death penalty. 

A final set of questions asks respondents what it means to be a good person.  Must one 

take care of the sick and needy to be a good person?  Should one serve in the military or 

consume fewer goods?   People with different conceptions of God significantly differ in their 

ideas of what it means to be a good person (see Table 11). 

The most commonly held value was taking care of the sick and needy with a majority of 
respondents of all God types saying it is very important. 

Believers in a Distant God (0.3%) are 72 times less likely to believe converting others is 
a very important part of being a good person than those who believe in an Authoritarian 
God (21.5%). 
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Table 11: The Four Gods and Social Values 

To be a good person it is 
very important to… 

Type A: 
Authoritarian 

Type B:
Benevolent 

Type C: 
Critical

Type D: 
Distant

Total 
Sample 

      
actively seek social and 
economic justice 

34.6% 38.0% 31.3% 39.7% 36.8% 

      
take care of the sick and needy 65.9% 68.1% 57.1% 56.7% 62.9% 
      
teach others your morals 37.1% 20.8% 24.7% 10.9% 23.5% 
      
convert others to your religious 
faith 

21.5% 11.7% 3.7% 0.3% 10.1% 

      
serve in the military 16.7% 13.0% 18.3% 10.3% 13.9% 

     
consume or use fewer goods 15.8% 14.3% 13.5% 19.1% 16.6% 
      
Note: Differences in percent in agreement are significant for all groups. Sample interpretation: Approximately 35 
percent (34.6%) of respondents who hold an Authoritarian believe that it is very important to actively seek social 
and economic justice if one wishes to be a good person. 
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Religion and the War on Terror 

In the fall of 2005, we find that opinions about issues concerning the war on terror 

differed dramatically in the United States (see Figures 16A-D). 

Figures 16A-D: Opinions about the War on Terror 
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The relationships between distinct issues concerning the war on terror are strongly correlated 
(see Table 12).   

Trust in Bush is the strongest predictor of whether someone felt that the Iraq War was 
justified. 

A strong relationship exists between the belief that Saddam Hussein was involved in the 
9/11 attacks. 

Table 12: Correlations between Opinions on War on Terror 

 Iraq War 
Justified 

Hussein involved 
in 9/11 

Patriot Act 
support

    
Hussein involved 

in 9/11 
.580**   

Patriot Act 
support

.478** .456**  

Trust in Bush .785** .507** .460** 
    
    

Note: All correlations are significant at the .001 level. 

The relationship between religion and opinions about the war on terror are powerful and

universal.

Those who attend church more are much more likely to support the Patriot Act, and 
believe that Hussein was behind the 9/11 attacks. 

Evangelical Protestants (60.3%) are the religious group most likely to approve of the Iraq 
War, followed by Catholics (46.7%) (see Table 13). 

Beliefs about God are strongly related to views on the war on terror and trust of Bush's 
leadership (see Table 13). 

The belief that God favors the United States is the single strongest predictor of whether 
an individual trusts Bush, approves of the Patriot Act, thinks Hussein was involved in 
9/11, and approves of the Iraq War (see Table 13) 

Race is a powerful predictor of support for the Iraq war.  Whites (48%) are nearly four 
times more likely to believe the war is justified than African Americans (see Table 14). 
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Table 13:  Religion and the War on Terror 

Agree that Iraq 
War is Justified 

Believe that 
Hussein involved 

in 9/11 

Supports 
Expansion of 
Government 

authority to fight 
terror 

Trust Bush 
“a lot” 

    
Total Sample 45.0% 40.7% 59.8% 20.7% 
     
Church Attendance     

    
Attends Weekly 54.8% 48.5% 68.6% 32.2% 
     
Never Attends 30.5% 24.4% 44.8% 8.4% 
     
Religious Tradition     
     
Catholic  46.7% 46.2% 63.0% 23.7% 
     
Evangelical Protestant  60.3% 51.9% 71.9% 31.7% 
     
Mainline Protestant  44.6% 38.4% 59.8% 17.9% 
     
Unaffiliated  25.8% 18.0% 31.8% 6.8  
     
Four God Types     
     
Type A: Authoritarian  63.1% 53.7% 76.4% 32.0% 
     
Type B: Benevolent  46.9% 43.5% 58.6% 22.7% 
     
Type C: Critical  37.5% 32.4% 57.5% 12.0% 
     
Type D: Distant  29.1% 23.5% 37.8% 9.3  
     
God Favors U.S?     
     
Those who agree 79.2% 64.5% 82.3% 48.7% 
     
Those who disagree 37.3% 32.8% 52.8% 13.7% 
     
     
Note: Percentage differences are significant across all groups.  Sample interpretation: Approximately 55 percent 
(54.8%) of those who attend church weekly agree that the war in Iraq was justified. 
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Table 14: Demographics and the War on Terror 

Agree that Iraq 
War is Justified 

Believe that 
Hussein involved 

in 9/11 

Supports 
Expansion of 
Government 

authority to fight 
terror 

Trust Bush 
“a lot” 

     
Total Sample 45.0%  40.7%  59.8%  20.7%  
     
Gender     
     
Male 49.0%  34.1%  58.3%  21.2%+

     
Female 41.4% 46.6%  61.1%  20.3%  
     
Race     
     
White 48.0%  42.0%  59.4%  22.3%  
     
African American 12.6%  28.8%  67.2%  2.3%  
     
Marital Status     
     
Never Married 41.5%  39.2%+ 48.4%  16.6%  
     
Currently Married 51.7%  43.3%  62.5%  23.8%  
     
Education     
     
High School or less 44.0%  49.3%  68.6%  21.2%  
     
College or more 41.8%  33.0%  52.1%  20.8%  
     
Household Income     
     
< $35,000 40.7%+ 44.3%  66.1%  17.6%  

    
> $100,000 46.2%  35.4%  57.6%  25.8%  

    
Region     
     
East 36.7%  40.6%  60.5%  16.6%  
     
South 53.5%  47.9%  68.7%  23.1%  

    
Midwest 45.6%  43.7%  58.5%  22.1%  
     
West 41.4%  28.1%  48.8%  20.1%  
     
Note: Percentage differences are significant unless noted by a + symbol.  For example, males and females 
significantly differ in their views on the Iraq War but do not differ significantly in their trust of George W. Bush.  
Sample interpretation: 49 percent of male respondents believe the war in Iraq was justified. 
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Does God Play Favorites? 

To what extent do Americans think that God favors the United States in international 

politics or God favors a political party in the United States?   We asked all respondents to 

consider these questions. 

Nearly one fifth of Americans thought that God does favor the United States in worldly 
affairs (see Figure 17). 

Believers in an Authoritarian God are most likely to believe God favors the United States 
while believers in a Distant God are least likely (see Table 15). 

Evangelical Protestants (26.0%) are most likely to believe that God favors the United 
States, followed by Catholics (20.1%) (see Table 15). 

Gender, race, education, household income and region are all significantly related to 
believe in God's favoritism towards the United States (see Table 16). 

Figure 17: Does God Favor the U.S.A? 
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Note: N = 1677; 44 individuals did not respond to this question.  
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Table 15: God Favors the United States (by Religion and Political Identity) 

God favors the United States? 
Strongly Agree and 

Agree Undecided 
Strongly Disagree 

and Disagree 
    
Total Sample 18.6% 12.8% 68.5% 
    
Religious Tradition
    
Catholic 20.1% 9.1% 70.8% 
    
Evangelical Protestant 26.0% 13.9% 60.1% 
    
Mainline Protestant 16.9% 15.0% 68.1% 
    
Unaffiliated 4.2% 8.5% 87.3% 
    
Four God Types
    
Type A: Authoritarian 32.1% 13.5% 54.3% 
    
Type B: Benevolent  22.0% 9.7% 68.3% 
    
Type C: Critical 12.4% 17.5% 70.1% 
    
Type D: Distant 6.9% 6.9% 86.1% 
    
    
Political Identity
    
Republican 30.2% 12.9% 56.9% 
    
Independent 13.3% 17.0% 69.6% 
    
Democrat 8.3% 10.6% 81.1% 
    
Supported in 2004
    
George W. Bush 30.1% 12.6% 57.3% 
    
John Kerry 7.1% 10.6% 82.3% 
    
Note: Differences in percent in agreement are significant for all groups. Sample interpretation: 20 percent 
(20.1%) of Catholic respondents strong agree or agree that God favors the United States in worldly affairs. 
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Table 16: God Favors the United States (by Demographic Characteristics)

God favors the United States? 
Strongly Agree and 

Agree Undecided 
Strongly Disagree 

and Disagree 
    
Total Sample 18.6% 12.8% 68.5% 
    
Gender
    
Male 20.3% 10.2% 69.5% 
    
Female 17.1% 15.2% 67.8% 
    
Race
    
White 19.2% 11.7% 69.2% 
    
African American 14.7% 21.7% 63.6% 
    
Marital Status+

    
Never Married 21.9% 12.9% 65.3% 
    
Currently Married 18.7% 12.3% 69.0% 
    
Education
    
High School or less 28.4% 16.0% 61.5% 
    
College or more 16.2% 10.0% 73.9% 
    
Household Income
    
< $35,000 22.5% 16.7% 60.8% 

> $100,000 20.8% 6.4% 72.9% 

Region
    
East 15.7% 13.8% 70.6% 
    
South 22.7% 15.4% 61.8% 

Midwest 18.2% 11.3% 70.5% 
    
West 16.2% 10.1% 73.8% 
    
Note: Differences in percent in agreement are statistically significant for all groups, with the exception of 
marital status.   Sample interpretation: 20 percent (20.3%) of male respondents agree or strongly agree that  
God favors the United States in worldly affairs.   
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A small minority of Americans believed that God favors a political party within the  

United States. 

Only 4% of Americans think that God picks sides in the partisan politics (see Figure 18). 

Over four fifths of Americans believe that God does not favor a political party (see 
Figure 18). 

The strongest predictor of whether one thinks God favors a political party is party 
identification (see Table 17). 

Overwhelming majorities of Catholics (89.6%), Evangelical Protestants (85.5%), 
Mainline Protestants (88.3%) and the unaffiliated (93.1%) reject the idea that God favors 
a political party, although Evangelicals are more likely than other groups to agree (8.1%) 
(see Table 17). 

Conceptions of God are strongly related to beliefs about God’s support for a political 
party (see Table 17). 

Religious and political characteristics are better predictors of the belief that God favors a 
political party than demographic characteristics.  Of the demographic characteristics only 
race and region were significant predictors of this belief (see Table 18). 

Figure 18:  Does God Favor a Political Party? 
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Note: N = 1671; 50 individuals did not respond to this question. 
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Table 17: God Favors a Political Party (by Religion and Political Identity) 

God favors the United States? 
Strongly Agree and 

Agree Undecided 
Strongly Disagree 

and Disagree 
    
Total Sample 4.0% 7.8% 88.8% 
    
Religious Tradition
    
Catholic (n=344) 3.2% 7.3% 89.6% 
    
Evangelical Protestant (n=532) 8.1% 6.4% 85.5% 
    
Mainline Protestant (n=359) 1.6% 10.0% 88.3% 
    
Unaffiliated (n=188) 0.5% 6.4% 93.1% 
    
Four God Types
    
Type A: Authoritarian (n=428) 7.2% 8.4% 84.4% 
    
Type B: Benevolent (n=310) 5.1% 5.8% 89.0% 
    
Type C: Critical (n=217) 2.3% 12.9% 84.8% 
    
Type D: Distant (n=330) 0.9% 3.6% 95.5% 
    
Political Identity
    
Republican (n=649) 8.6% 8.0% 83.4% 
    
Independent (n=330) 0.9% 9.4% 89.7% 
    
Democrat (n=580) 0.4% 6.2% 93.4% 
    
Supported in 2004
    
George W. Bush (n=803) 7.2% 8.1% 84.7% 
    
John Kerry (n=655) 0.4% 5.8% 94.0% 
    
Note: Differences in percent in agreement are significant for all groups.  Sample interpretation: 3 percent (3.2%)  
of Catholic respondents agree/strongly agree that God favors a political party in the United States. 
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Table 18: God Favors a Political Party (by Demographic Characteristics) 

God favors a Political Party? 
Strongly Agree and 

Agree Undecided 
Strongly Disagree 

and Disagree 
    
Total Sample 4.0% 7.8% 88.8% 
    
Gender+

    
Male 3.9% 6.7% 89.4% 
    
Female 4.0% 8.7% 87.4% 
    
Race
    
White 4.4% 7.4% 88.3% 
    
African American 0.0% 12.1% 87.9% 
    
Marital Status+

    
Never Married 7.0% 6.6% 86.4% 
    
Currently Married 4.1% 8.3% 87.7% 
    
Education+

    
High School or less 3.7% 9.9% 86.3% 
    
College or more 2.7% 7.2% 90.0% 
    
Household Income+

    
< $35,000 5.2% 10.0% 84.8% 

> $100,000 5.0% 5.4% 89.6% 

Region
    
East 2.2% 9.8% 88.0% 
    
South 5.2% 9.2% 78.0% 

Midwest 5.3% 6.0% 88.6% 
    
West 3.9% 5.5% 92.1% 
    
Note: Percentage differences are significant unless noted by a + symbol. For example, whites and African 
Americans significantly differ in their belief that God favors a political party in the United States but differences 
between males and females are not statistically significant.  Sample interpretation: 4 percent (3.9%) of male 
respondents agree or strongly agree that God favors a political party in the United States. 
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Paranormal America 

The Baylor Religion Survey includes the most comprehensive battery of questions on 

paranormal beliefs and experiences ever administered to a random, national sample.  The survey 

finds a surprising level of paranormal belief and experience in the United States, although those 

beliefs and experiences tend to be confined to people outside traditional religion. 

Paranormal beliefs are most prevalent in eastern states, with the highest percentages of 
agreement on eight of the 10 belief questions.  Southerners are the least receptive to the 
paranormal, with the lowest percentages on six of the 10 items (see Table 19). 

Table 19: Paranormal Beliefs in the United States 

Percent that agree/strongly agree with the 
following statements East Midwest South West Total 

      
Ancient advanced civilizations, such as Atlantis, once 
existed (Atlantis) 

44.2% 42.0% 40.2% 47.9% 41.2% 

      
Some alternative treatments are at least as effective as 
traditional medicine (Alt. Medicine) 

80.7% 83.3% 69.6% 81.6% 74.5% 

      
It is possible to influence the world through the mind 
alone (Telekinesis) 

34.0% 27.4% 26.1% 32.5% 28.2% 

      
Astrologers, palm readers, tarot card readers, fortune 
tellers and psychics can foresee the future (Psychics) 

15.8% 11.5% 13.3% 12.8% 12.8% 

      
Astrology impacts one’s life and personality (Astrology) 19.7% 14.3% 13.7% 13.8% 12.3% 
      
It is possible to communicate with the dead (Talk to the 
Dead)

29.2% 17.9% 17.8% 19.7% 19.9% 

      
Places can be haunted (Haunted houses) 45.3% 39.0% 34.6% 39.6% 37.2% 
      
Dreams can sometimes foretell the future or reveal 
hidden  truths (Dreams) 

60.9% 52.5% 53.8% 51.7% 52.0% 

      
Some UFOs are probably spaceships from other worlds 
(UFOs) 

28.2% 25.1% 25.1% 26.0% 24.6% 

      
Creatures such as Bigfoot and the Loch Ness Monster 
will one day be discovered by science (Monsters) 

20.4% 20.3% 18.5% 15.7% 17.9% 

      
Note: Differences in percent in agreement are significant for all groups. Sample interpretation: 44  percent (44.2%) 
of respondents in eastern states agree or strongly agree that ancient, advanced civilizations  
such as Atlantis, once existed. 
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The most powerful demographic effect is with gender.  Females are approximately twice 
as likely as males to believe that psychics can foresee the future, astrology impacts one’s 
life and that it is possible to communicate with the dead.  Females have shown the 
highest percentages of belief on eight of the 10 items (see Table 20). 

        Table 20: Paranormal Beliefs by Gender 

Male Female Total 

    
Atlantis 41.8% 44.9% 41.2% 
Alternative Medicine 78.5% 77.8% 74.5% 
Telekinesis 28.3% 31.0% 28.2% 
Psychics 8.0% 18.2% 12.8% 
Astrology 10.1% 19.7% 12.3% 
Talk to the Dead 14.0% 27.2% 19.9% 
Haunted Houses 32.2% 45.5% 37.2% 
Dreams 49.9% 58.9% 52.0% 
UFOs 29.1% 23.2% 24.6% 
Monsters 17.6% 19.8% 17.9% 
    
Note: Differences in percent in agreement are significant for all 
groups. Sample interpretation: 42 percent (41.8%) of male 
respondents agree or strongly agree that ancient, advanced 
civilizations such as Atlantis, once existed.

Paranormal Experiences 

The Baylor Religion Survey also asks respondents if they have had any of seven 

“paranormal” experiences, including use of a Ouija board, UFO sightings, having a dream that 

later came true, and several others. 

Paranormal experiences are also most common in eastern states, with easterners being 
significantly more likely to consult a horoscope (34.6%), call or consult a psychic (19%), 
use a Ouija board (11%) or have a prophetic dream (44.9%) than respondents in other 
regions of the country (see Table 21). 

The most common paranormal experience in the United States is having a dream that 
later came true.  More than 40 percent (43%) of Americans claim to have had this 
experience.
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Table 21: Paranormal Experiences in the United States 

Percent that report the following experiences East Midwest South West Total 

      
Used acupuncture of other forms of alternative 
medicine 

26.9% 26.8% 22.6% 36.4% 27.7% 

      
Consulted a horoscope to get an idea about the course 
of your life 

34.6% 28.6% 23.8% 26.2% 28.0% 

      
Called or consulted a medium, fortune teller or 
psychic 

19.0% 10.5% 8.4% 13.3% 12.5% 

      
Visited or lived in a house or place believed to be 
haunted 

22.8% 18.3% 23.0% 21.3% 21.5% 

      
Consulted a Ouija board to contact a deceased person 
or spirit 

11.0% 5.9% 7.3% 5.6% 7.5% 

      
Had a dream that later came true 44.9% 42.9% 42.7% 41.5% 43.0% 
      
Witnessed an object in the sky that you could not 
identify (UFO) 

15.9% 13.8% 18.0% 21.0% 17.2% 

Note: Percentage differences are significant for all groups. Sample interpretation: 27 percent (26.9%) of 
respondents in eastern states have used acupuncture of some other form of alternative medicine. 

Paranormal experiences differ by many demographic categories (see Table 22). 

Females are significantly more likely to report all paranormal experiences with the 
exception of UFO sightings. 

With the exception of the use of alternative medicines and therapies, the likelihood of 
reporting paranormal experiences declines with age.  Older respondents are less likely to 
consult horoscopes, visit psychics, use a Ouija board, live or visit a place believed to be 
haunted, have a prophetic dream and witness a UFO. 

Education explains little of the variation in paranormal experiences.  Respondents with a 
high school degree or less are less likely than respondents with at least some college to 
have witnessed a UFO or used alternative medicines or therapies, but differences for the 
other paranormal experiences are not statistically significant. 
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Table 22: Percent Reporting Paranormal Experiences in the United States by Selected 
                 Demographics 

Alt.
Medicine 

Horoscope Psychic Haunted 
Houses 

Ouija 
Board 

Prophetic 
Dream 

UFO 

        
Total Sample 27.7% 28.0% 12.5% 21.5% 7.5% 43.0% 17.2% 
        
Gender        
Male 24.8% 19.3% 5.4% 17.3% 4.0% 38.7% 17.9%+

        
Female 30.3% 35.7% 18.7% 25.1% 10.6% 46.8% 16.5% 
        
Race        
White 27.5% 27.6%+ 12.5%+ 21.9%+ 7.5% 40.5% 16.8%+

        
African American 22.2% 33.3% 11.1% 18.5% 3.7% 58.5% 16.3% 
        
Marital Status        
Never Married 30.0%+ 43.9% 18.3% 34.2% 11.8% 52.1% 23.2% 
        
Currently Married 26.9% 23.7% 10.2% 18.9% 6.3% 38.8% 14.2% 
        
Education        
High School or less 23.1% 27.7%+ 11.5%+ 20.8%+ 8.0%+ 45.1%+ 14.2% 
        
College or more 29.4% 28.3% 13.1% 22.1% 7.4% 42.1% 18.4% 
        
Household Income        
< $35,000 26.7%+ 31.4%+ 14.7%+ 27.9% 10.9% 52.7% 22.2% 

       
> $100,000 32.0% 24.9% 11.0% 15.7% 7.6% 41.3% 12.5% 

       
Age        
18-30 29.7%+ 49.1% 19.2% 39.2% 13.6% 52.6% 20.7% 
        
31-44 26.7% 30.3% 12.5% 25.6% 10.0% 45.1% 15.7% 
        
45-64 29.5% 26.3% 13.3% 18.4% 6.9% 43.4% 20.9% 
        
65+ 25.0% 16.7% 7.5% 11.4% 2.5% 34.4% 10.8% 
        
Note: Percentage differences are significant unless noted by a + symbol.  For example, whites and African 
Americans significantly differ in their level of experience with alternative medicine, but not in their likelihood  
of consulting a horoscope.  Sample interpretation: 25 percent (24.8%) of male respondents have  
used acupuncture of some other form of alternative medicine. 
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Paranormal Beliefs and Religion

It is possible to create a “paranormal beliefs scale” by adding together responses to the 

ten paranormal belief items.  Scores range from 10 to 50.  A respondent who scores a 10 on the 

paranormal scale exhibits strong disbelief in Atlantis, alternative medicine, telekinesis, psychics, 

astrology, communication with the dead, haunted houses, prophetic dreams, UFOs and monsters.   

A respondent who scores a 50 believes strongly in the existence of each.  Creating such a scale 

allows us to easily compare how traditional religion relates to acceptance of the paranormal. 

Evangelicals are the least attracted to paranormal beliefs of all religious groupings 
(mean=25.43).  People who are in “other” religions (non-Christian, non-Jewish) are the 
most attracted to the paranormal (mean=30.81) (see Figure 19). 

Belief in the paranormal declines with increasing church attendance.  People who attend 
infrequently (less than once a month) demonstrate greater belief in the paranormal 
(mean=28.88) than those who attend on a semi-weekly basis (mean=27.95).  People who 
attend at least once a week are the least likely to believe in paranormal topics 
(mean=24.68) (see Figure 20). 

Figure 19: Paranormal Beliefs by Religious Tradition 
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Figure 20: Paranormal Beliefs by Church Attendance 
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METHODOLOGY AND SURVEY QUESTIONNAIRE  

The study was conducted by the Gallup Organization from October 8, 2005 to December  

12, 2005.  The following provides a description of the survey methodology.   

The survey has 1,721 respondents, and a margin of error of plus or minus four percentage 
points.

For this study, Gallup used a mixed-mode sampling design (telephone and self-
administered mailed surveys).    

Gallup recruited potential respondents through a nationwide random digit dialing 
telephone survey.

3,702 potential respondents were contacted by the Gallup Organization.

Of the 3,702 potential respondents contacted, 1,721 returned completed surveys, for an 
overall participation rate of 46.5%.

The self-administered mail survey consisted of a 16-page booklet including a cover page 
entitled, “The Values and Beliefs of the American Public – A National Study.”  Gallup 
did not reveal that Baylor University was the sponsor of the study (see Appendix B). 
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Appendix A 

Biographical Sketches of Research Group 

Christopher Bader is an Assistant Professor of Sociology and a research fellow in the Institute 
for Studies of Religion at Baylor University. His specialties are the sociology of religion and 
criminology.  Recent publications have appeared in journals such as Journal for the Scientific 
Study of Religion, Sociology of Religion, Sociological Perspectives, Growth and Change, 
Western Criminology Review and Teaching Sociology. Since 1988 he has been affiliated with 
the Association of Religion Data Archives (www.thearda.com) where he is responsible for 
adding surveys to its collection.

Kevin Dougherty is an Assistant Professor of Sociology and a research fellow in the Institute 
for Studies of Religion at Baylor University. His research stands at the intersection of the 
sociology of religion and organizational sociology.  Of particular interest to Dougherty are issues 
of performance and change in religious congregations.  His published work appears in journals 
such as the Journal for the Scientific Study of Religion, Sociology of Religion, and the Review 
of Religious Research.

Paul Froese is an Assistant Professor of Sociology and a research fellow in the Institute for 
Studies of Religion at Baylor University.  Froese has published widely in the sociology of 
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Appendix B 

The actual survey instrument used in this study begins on the next page. 






































